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EDITORIALS 


ment trying to squeeze out every last penny, and 

then some, from a man’s profit, it’s perfectly 
understandable that he would hesitate before divulging 
detailed cost information to an outsider. Nevertheless, 
there are few of us associated with the Canning Industry 
who do not recall the disadvantage experienced by can- 
ners without proper cost information during the days 
of OPA. Not only was it necessary then to have de- 
tailed information from an individual company, but 
also it is common knowledge that in those areas where 
canners had a knowledge of average costs for various 
operations, it was possible to obtain far more satisfac- 
tory ceiling prices, and with a great deal less effort and 
heartache. 


It has been heartening to note that the Office of Price 
Stabilization is not only following the pattern of its 
predecessor OPA, but actually has been successful in 
enticing the services of many of OPA’s key men. We 
say heartening because in its latter days OPA pro- 
cedure had been perfected by competent staff person- 
nel. It’s reasonable to assume, then, that pricing pro- 
cedure will be much the same this time. As a matter 
of fact, it is generally understood that it will be. That 
being the case, it’s good news to hear that the member- 
ship of two local associations, New York and the Tri- 
States are supporting separate cost studies to provide 
for a system of uniform cost accounting. 


With the prospects of long-time government control, 
it looks like this might be the most important step any 
association could take at this time. By the same token, 
once undertaken, it should be supported wholeheart- 
edly. We hear by the grapevine that Tri-State canners 
are not sending in the reports requested. In many 
respects that’s like taking out an insurance policy and 
neglecting to name a beneficiary. 


Cone ACCOUNTING—What with the Govern- 


ON WISCONSIN—Moving the dial setting over just 
a little from Merchandising to Public Relations, the 
Can Manufacturers Institute will move into Wisconsin 
this year. Collaborating with the State Secretary and 
the Association Committee on Public Relations, CMI 
will attempt to show the housewife and the farmer 
that the canner is a pretty good Joe, and that he pro- 
duces a vitamin packed, quality can of food at the low- 
est possible cost. They plan to show the farmer, too, 
why the canner must import foreign labor, why he 
must lease acreage, and to outline for him the many ad- 
vantages of doing business with canners. In turn CMI 
will relay the message of the housewife and of the 
farmer back to the canner, so that he may better un- 
derstand the thinking of these groups. Without for a 
minute meaning to detract from the excellent merchan- 
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dising effort of CMI, this column is pleased as punch 
to see this most helpful organization turn to public 
relations. Indeed, it is our opinion that public rela- 
tions come ahead of merchandising, and the more per- 
fect the public relations program, the less need there 
is of a merchandising effort. That public relations are 
needed in Wisconsin, especially with respect to the 
farmer or grower, is demonstrated in the antics of the 
grower organization, Cash Crops Cooperative. Only 
last week it’s President introduced into the Wisconsin 
Legislature a bill that would prohibit any canning firm 
from producing (growing) over 10 percent of a 
licensed canning plant’s total planted acreage in any 
one year. Ridiculous, of course, but it shows the extent 
to which canners have let their public relations slip. 
Yes, public relations are needed urgently, not only in 
Wisconsin, but in every state. Let’s hope the move- 
ment succeeds and spreads rapidly. Canners will do 
well to remember that they have some fence mending 
of their own and that no program can be successful 
unless it is backed by quality products and by an honest, 
sincere effort to meet the consumer, the grower and the 
public just a little bit more than half way. 


BOONDOGGLING AND BILLIONS—This week we 
received from the Government a four page folder jam- 
med with information concerning the farms, farm 
characteristics, and farm products in the City of Balti- 
more. It is jammed with important information. For 
instance, we learn from the study that there are 78 
farms in the City of Baltimore, that 50 of them are 
under 10 acres, 26 under 3 acres. We are overcome 
with the knowledge that 36 of these farms have no 
tractor, no horse, or no mule, while 14 of them have 
no tractor and only one horse, or mule, and 28 have a 
tractor but no horse or mule. Extremely valuable in- 
formation, but most of us, we believe, would prefer 
that our tax money be spent elsewhere, or perhaps 
even, not spent at all. In that connection the news 
this week that we would need only 10 billion more in 
taxes for fiscal ’51 instead of the 16 billion anticipated 
a few short months ago, is indeed encouraging. In 
that connection the following description of a “billion” 
lifted from “Caravan” by Syd Ascher is illuminating 
if not particularly comforting: “A billion dollars laid 
end to end would encircle the earth nearly 4 times. If 
you made 11 trips from New York to Miami, Florida 
by car or rail (or 14 trips by air) you would cover a 
distance of nearly a billion inches. A propeller on a 
pursuit plane, traveling 300 miles per hour would turn 
a billion times if the plane would cruise continuously 
(24 hours a day) for nearly two years. And a billion 
minutes sounds like we have months of time, but it 
would actually carry us back to the year 45 A.D. 
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MODEL PCD HIGH 
SPEED CASE PACKER 
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LABELERS and 


PACKERS 
BURT MACHINE COMPANY 


401 E. OLIVER STREET, BALTIMORE 2, MARYLAND 


HEAVY-DUTY 


self-propelled 


SPRAYER 


One look will convince 
you that the new War- 

_ ren Hi-Clearance Model 
11 is the sprayer buy 
of the year. You'll see 
that it’s built for 
heavy-duty year ’round 
operation, 


The Warren Model 11 is 
the most versatile sprayer 
on the market today. It works 
with unmatched performance 
on the control of all vegetable 
and cotton crop diseases and insects—brush and weed 
control—defoliation—and many other farm uses. 


The 40-foot spray boom is hydraulically actuated from 
heights of 1’8” to 8’4”. 

Warren’s continuously efficient and profitable operation 
pays off wherever spraying is needed. 

Write TODAY for detailed literature and price lists. 


WARREN MANUFACTURING CO., INC., Dept. CT, Monmouth, Illinois 


MANUFACTURERS OF 


TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 56 years of 
basket making. 


Plastex Treatment 

We are equipped to 
| supply your baskets 
treated with PLASTEX 
HAMPER SOLUTION 
to help control flat 
sour bacteria in toma- 
toes and to lengthen 
the useful life of 
hampers. 


Write for Full 


Information 


5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. 
Portsmouth Virginia 


}HE CANNING TRADE April 9, 1951 


— 

is 4 { 

> 

- 

J 

f 
. 

P 

/ 

8 


TECHNOLOGICALLY SPEAKING 


By MAURICE SIEGEL and LeROY V. STRASBURGER 


This column will appear at least once a month. Canners with 
problems pertaining to the chemistry and bacteriology of food, 
including sanitation and waste disposal, are freely invited to 
submit their questions to the authors—Address: ‘“Technologic- 
ally Speaking” c/o this publication. 


PACKING UNDER CONSERVATION ORDER M-25 


Operating under the new tin conservation order 
M-25 will introduce more problems for canners than 
currently appears on the surface. The limitation in 
the volume of cans for some commodities and the elim- 
ination of tin entirely for other products is readily 
apparent to any intelligent reader of the order. The 
reduction in tin coating weights, however, is another 
matter. 


When 0.50 electrolytic plate was first substituted for 
1.25 hot dipped plate early in the World War II period 
it was lacquered to protect the food within the can and 
to prevent rusting and corrosion of the can exterior. 
The outside coating was gradually eliminated for the 
following reasons: 


1. The uniformity of coating and rust resistance of 
electrolytic plate was rapidly improved. 


2. Can manufacturers, in many instances, did not 
have sufficient coating and oven capacity to carry 
the greatly increased load. 


3. Canners found that with careful handling in pro- 
cessing, cooling and subsequent storage that the 
cans could be maintained in a bright, merchant- 
able condition. 


4. Savings in container cost were obtained by using 
only an interior protective coating. 


Heretofore electrolytic ends have been used largely 
in packing products that are processed at temperatures 
of 240°F. or 250°F. This generally takes place in an 
atmosphere of saturated steam rather than in water. 
It has now become necessary to substitute 0.25 electro- 
lytic plate for the major portion of the 0.50 electrolytic 


plate and to extend its use to some products for which 


1.25 hot dipped tin plate has previously been furnished. 

The tin coating on 0.25 electrolytic plate cannot give 
the same degree of protection that has been obtained 
from 0.50 electrolytic plate. There will unquestionably 
be some rusting and corrosion of the can exterior, 
even under favorable handling conditions. In addition, 
0.25 electrolytic ends must be used for canned tomatoes 
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and tomato products that are largely processed in boil- 
ing water. 


Any spoilage developing in a pack made with cans 
fabricated wholly or in part from electrelytic plate 
may result in severe secondary spoilage unless the cans 
are promptly cleaned and all corrosive saline and acid 
liquids removed. The rusting, pitting and perforation 
of light weight tin coatings can be extremely rapid. 


STORAGE 


It will be essential for canners to store empty and 
sealed cans in warehouses that are held at uniform 
temperatures so that water vapor does not condense on 
the cans. Can conveying equipment should be well 
lubricated and clean so that rusting from abrasion is 
not introduced. When can ends are protected with 
outside coatings the ends should be lightly waxed in 
the magazine feed of the closing machine. Discharge 
tables should be kept clean and smooth. Retort baskets 
and crate covers should be kept free of rust, smooth 
and protected by a resistant paint or coating. 


Where cans are processed in water, this heating 
medium must be kept clean and free from organic 
acids, oil and grease. Hard waters which deposit hygro- 
scopic salts of calcium and magnesium on the cans 
should be avoided. When waters of this nature must 
be used prior treatment with chromates, meta phos- 
phates or silicates may prove advantageous. It will 
probably be necessary to drain all open kettles and to 
refill with fresh water at least once daily. The same 
precautions will be necessary with continuous open 
cookers. In the past some of these cookers have been 
allowed to run through an entire season without drain- 
ing. Cooling canals and tanks should be kept clean and 
the water must be kept clean. The treatment of hard 
water is equally as important here as in the retorts or 
cookers. 


Where either coated or uncoated electrolytic plate is 
used it is essential that the cans should not be over- 
cooled. Retort crates should be well drained when they 
are removed from the cooler. Inclining the crates and 
shaking them helps to remove excess water that is 
trapped between the cans and around the double seams. 

If the warehouseman finds crates of cans that are 
overcooled he should pile these out in pyramidal piles 
until the excess water evaporates. Cold, wet, electro- 
lytic cans packed in cartons will show a loss in the 
ledger account resulting from the sale of rusty cans. 
An effort should be made to case all cans at tempera- 
tures of 90°F. to 110°F. 


All of these things require intelligent supervision 
and strict attention to detail on the part of the key per- 
sonnel. Where plants are operated for limited seasonal 
packs it is often difficult to secure reliable and inter- 
ested workers. This throws an increasing amount of 
responsibility on the plant manager or owner who usu- 
ally has a multiplicity of duties. In the past the con- 
tainer has been taken for granted. In 1951 the can 
must be accorded attention otherwise some unmer- 
chantable packs may result. 
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Child Labor--Avoiding Hot Goods 


From an Illinois Canners Association 
Bulletin 


At the Associations meeting in Chi- 
cago on February 20, there was dis- 
cussed the prohibition in the Fair Labor 
Standards Act against shipping in inter- 
state commerce, either by the original 
producer or subsequent holders, of goods 
which had been produced in an establish- 
ment in which, within thirty days prior 
to removal of the goods therefrom, any 
oppressive child labor had been em- 
ployed. In 1949, Congress, in effect, am- 
plified the definition of oppressive child 
labor so as to preclude the employment 
of children under 16 in agriculture dur- 
ing school hours for the school district 
where such child is living at the time. 
At the same time, Congress provided 
that the foregoing prohibition against 
shipments would not apply in the case of 
a concern which had acquired the goods 
in good faith, in reliance on written 
assurance from the producer that the 
goods were produced in an establishment 
where no oppressive child labor had been 
employed within such thirty day period. 

Applying the foregoing to the canner- 
grower relation, the situation is as 
follows: 


If a canner, on acquiring the raw can- 
ning crop from the grower, believes in 
good faith that the grower has not em- 
ployed oppressive child labor on his farm 
during the preceding thirty days and 
takes from the grower written assurance 
to that effect, the canner’s finished prod- 
uct will not be subject to injunction 
against shipment even though as a mat- 
ter of actual fact (unknown to the can- 
ner) the grower has violated the oppres- 
sive child labor prohibitions. If he fails 
to take such statement and if the grower 
has improperly employed children, then, 
regardless of the canners lack of knowl- 
edge of such fact, the finished goods are 
subject to injunction against shipment. 


It is generally agreed that, in view of 
the language above underlined, the can- 
ner’s only safe procedure is to take a 
statement of the character indicated as 
he acquires each load of raw product. 
The Administrator of the Wage-Hour 
law has had pointed out to him the diffi- 
culty this would present and has been 
asked to interpret the law to the end 
that a statement taken in good faith 
from the grower upon completion of de- 
livery of the entire canning crop would 
protect the canner. To date, no satis- 
factory response has been obtained. 


Therefore, in order to be as safe as 
possible under the foregoing law, the 
canner should adopt the following 
procedure: 


1. As each load of raw product is de- 
livered he should take a signed statement 
on which the kind and amount of crop 
involved in the load and the date of 
delivery thereof is shown and which 
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includes substantially the following 
statement: 
“The above product was produced in 
accord with the provisions of Sec- 
tions 12 and 138, as_ respectively 
amended, of the Fair Labor Stand- 
ards Act.” 

Since the grower himself often does 
not deliver the raw product, it will usu- 
ally be necessary, if the foregoing pro- 
cedure is used, to obtain his prior 
authorization for the signing of such a 
statement by each trucker who delivers 
any part of his canning crop to the 
plant. Therefore, there should be ob- 
tained from the grower before any of his 
crop is delivered a signed statement in 
substantially the following form: 


“The undersigned hereby represents 
and agrees that any canning crops 
raised by him and sold to...............c00 
Canning Company dur- 
produced in compliance with Sec- 
tions 12 and 13 of the Fair Labor 
Standards Act, as_ respectively 
amended, and the undersigned here- 
by specifically authorizes each and 
every individual who delivers any 
portion of such canning crops to said 
canning company to execute in the 
name and on behalf of the under- 
signed at the time of each such de- 
livery a statement that the under- 
signed has produced the canning 
crop then being delivered in accord 
with the foregoing provisions of the 
Fair Labor Standards Act.” 

2. As an alternative procedure, the 
canner might take from the grower a 
signed statement containing the forego- 
ing assurance when the last of the grow- 
er’s crop has been delivered. There can 
be no certainty, however, that this will 
be legally sufficient to preclude injunc- 
tions against shipment. 

Regardless of what statements are 
taken from growers, it must be borne in 
mind that they will afford no protection 
in the absence of good faith on the part 
of the canner. 


STUDY USE OF ATOMIC 
BY-PRODUCTS IN PROCESSING 


The Stanford Research Institute, Pro- 
ject 361, Department of Business and 
Industrial Economics, Stanford, Califor- 
nia, is making a survey of industry to 
determine whether or not there is a mar- 
ket for fission products, or by-products 
of atomic piles. From their odd proper- 
ties it is suggested these might be used 
in food processing, particularly in pas- 
teurization or sterilization of foods and 
beverages at low temperatures, preserv- 
ing their fresh flavor. They might also 
be used for the surface sterilization of 
tomatoes, dried fruits, cheese, and other 
products to protect them from mold. 
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FMC FORMS CANADIAN 
SUBSIDIARY 


Formation of a new subsidiary com- 
pany, “Food Machinery of Canada, Ltd.”, 
has been announced by the Sprague-Sells 
Division of Food Machinery and Chemi- 
cal Corporation. This action was de- 
scribed by C. K. Wilson, President of the 
new company, as a step designed to pro- 
vide Canadian Canners and Freezers 
with the same standards of service al- 
ready provided U. S. customers. 

Headquarters of the new firm is 41-43 
King William Street, Hamilton, site of 
the earlier FMC Branch Sales Office. Mr. 
Wilson, Division Manager and Vice- 
President of Food Machinery and Chemi- 
cal Corporation, has been named Presi- 
dent of the new company; with Clarence 
M. Frazier, FMC Vice-President, as 
Vice-President; and Harold L. Link, 
Sales Manager of Sprague-Sells Divi- 
sion, as Secretary. 

For the present, the new organization 
will act as exclusive Canadian Sales 
Agent for FMC Canning and Freezing 
equipment, but consideration is being 
given to the manufacture of certain 
items in Canada. Immediate steps are 
being taken, however, to meet pressing 
Canadian service needs. Starting this 
year, a factory trained FMC service man 
will be stationed in Canada during the 
canning season, to provide both normal 
servicing and emergency repair of FMC 
Equipment. This is a practice that has 
been sucessfully followed by the parent 
company in the more concentrated can- 
ning regions of the United States for 
some time. 

The Hamilton office will be managed 
by Lionel Weatherston, Eastern Ca- 
nadian Sales Manager. Mr. Weatherston, 
a veteran of 20 years in the Canadian 
food processing industry with plenty of 
experience in both the canning and sup- 
plying ends of the field, will act directly 
as sales representative for Ontario. The 
provinces cf Quebec, Nova Scotia, and 
New Brunswick will be served by Harold 
Morris, who doubles as FMC’s New Eng- 
land Representative. The Western Prov- 
inces will be covered, as before, by FMC 
Anderson - Barngrover Division, with 
Headquarters in San Jose, California. 


NEW PEA AND BEAN HULLER 


Community canning and frozen food 
locker plants are expected to boost quan- 
tities of vegetables they will handle in 
years ahead through use of an improved 
pea and bean huller developed by agri- 
cultural engineers of USDA and Univer- 
sity of Georgia. Developed cooperatively 
as part of work carried on under Re- 
search and Marketing Act of 1946, this 
time-and-labor saving machine is de- 
scribed in USDA Circular 856, “Pea and 
Bean Huller for Use in Locker and Com- 
munity Canning Plants.” A copy of cir- 
cular 856 giving a complete report of 
research methods and results, is avail- 
able from Office of Information, U. 5. 
Department of Agriculture, Washington 
25, D. C. 
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Public Relations for Wisconsin Canners 


The first statewide public relations 
program for the canned foods industry 
of Wisconsin was launched April 5th 
when the Can Manufacturers Institute 
and the Wisconsin Canners Association 
joined forces in publicizing the Wiscon- 
sin Food Technology Conference at the 
University of Wisconsin in Madison. 


This event is the first of a series of 
activities and educational enterprises 
which will form a continuous program of 
public relations dealing with food mat- 
ters in Wisconsin. The campaign will 
carry to growers and to ultimate con- 
sumers all the pertinent facts about the 
canning industry, the problems that con- 
front it and the measures being taken to 
maintain the highest standard in food 
processing. 

The plan was first conceived by the 
Can Manufacturers Institute which of- 
fered it to the Wisconsin Canners at a 
special meeting held in Milwaukee, Feb- 
ruary 7th, 1951. It was accepted at that 
time by the public relations committee of 
the association of which Norman Soren- 
son, president of Country Gardens, is 
chairman. The agreement was that the 
operation would be set up by CMI and 
directed by them for six months, after 
which it will be turned over to the can- 
ners association. 


BONNER TO TEAM UP WITH 
VERHULST 


The program in its initial phase will 
be under the direction of Charles Bon- 
ner, recently appointed Public Relations 
Director of the Can Manufacturers Insti- 
tute. Mr. Bonner will work with Marvin 
Verhulst, Executive Secretary of the 
Wisconsin Canners Association. A pio- 
neer public relations counselor, Mr. Bon- 
ner was long a partner in the firm of 
Riis and Bonner. He was a co-author 
with Mr. Riis of a standard textbook of 
the profession, Publicity. 

In the course of an interview, Mr. Bon- 
ner said: “Public relations is a simple 
matter of public common sense. Wher- 
ever there is more than one interest in- 
volved, a matter is public. In the matter 
of canned foods in Wisconsin, three in- 
terests are involved—those of the grow- 
er, the canner and the consumer. 

“The housewife wants to know why 
prices have gone up? Or have canned 
foods as many vitamins as fresh? Or is 
anything being done to kill the smells oc- 
casioned by waste after the canning proc- 
ess? There are answers to all these ques- 
tions, good, constructive answers. 


“The farmer wants to know why the 
canner should need to lease any acreage? 
Or why he needs to import foreign labor? 
Or what the canner is doing to promote 
soil conservation? There are answers 
to these questions, good answers. 

“The canner would like to know about 
housewife preferences in food styles? In 
can sizes? And why should any house- 
wife think she can’t leave an opened can 
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in the refrigerator? There are answers 
to these questions, too. 


“We hope to provide, through the Wis- 
consin Canners public relations program, 
a platform from which these questions 
may be answered. Through newspaper 
give-and-take, radio discussions, com- 
munity forums and panel discussions, let 
us ask and demand until we get the an- 
swers that satisfy our common sense.” 


CORN HARVESTING FILM 


“Modern Sweet Corn Harvesting,” a 
new 16 mm motion picture in color, with 
sound, has been produced by the Sprague- 
Sells Division of Food Machinery and 
Chemical Corporation, Hoopeston, IIli- 
nois. Filmed during the 1950 season in 
various locations in Illinois, Indiana, 
Wisconsin, and Oregon, the picture tells 
the story of the development and opera- 
tion of the FMC Sweet Corn Harvester, 
and shows the machine in operation 
under the various field conditions encoun- 
tered across the country. 

This movie, like the others in the FMC 
Film Library, is available for loan to 
canners groups, educational institutions, 
regional meetings, and similar interested 
groups. It has already been viewed by 
hundreds during its first showings at the 
NCA Convention in Chicago. 


HYBRID STORY 


Ferry-Morse Seed Company has just 
issued to canners and other interested 
customers, a brochure entitled “Hybrid 
Story”. In doing so Ferry introduces 
the new “ForeMost” line of hybrid seeds, 
at the present time limited to three items 
—ForeMost Y-1, FM Cross Hybrid 
Sweet Corn, said to have large, uniform, 
high quality ears, earlier, superior in 
yield, equal in quality to Golden Cross 
Bantam, and with the ability to remain 
in top condition longer; ForeMost E-21, 
Hybrid F-2 Tomato, resistant to crack 
and blossom-end scars, seed available in 
trial packets only; ForeMost SL-1, Hy- 
brid Cucumber, eight inches long, slen- 
der and cylindrical, with blocky rounded 
ends, unusually small seed cavity, earlier 
than Marketer and A & C, seed available 
in trial packets only. 


On the theory that a hybrid cannot 
justify its existence, and should not be 
introduced unless it shows marked super- 
iority to its open pollinated conterpart, 
the name “ForeMost” has been adopted. 
It signifies that it is a development of 
the company and has shown definite 
merit in company trials. And because 
Ferry-Morse believes that seed breeders 
have rarely scratched the surface intro- 
ducing the ultimate in hybrid vegetable 
strains, no high pressure salesmanship 
will be employed in the introduction in 
any “ForeMost” Hybrid. On the contrary 
the policy shall be to restrict initial or- 
ders to trial quantities, according to the 
announcement. 


FROZEN FOOD PACKERS NEW OFFICERS AND BOARD 
T. C. McCaffray, National Fruit Canning Company, Seattle, (seated center), was 
elected President of the National Association of Frozen Food Packers at the Annual 


Convention recently held in San Francisco. 


J. S. Lawless, Frosted Fruit Products, 


Los Angeles, (at McCaffray’s right) was elected First Vice-President; and G. O. 
Dailey, Birds Eye Division, General Foods, New York (at McCaffray’s left), was 


elected Second Vice-President. 


(Standing, back row): C. J. Meister, Fairmont, Min- 


nesota; J. O. Dempsey, Salinas, California; N. W. Cedergreen, Bellingham, Washing- 
ton; E. J. Watson, Mt. Vernon, Washington; C. L. Snavely, Lancaster, Pennsylvania; 
A. B. Chappel, Seattle, Washington. (Seated in front row): Ralph O. Dulany, Fruit- 
land, Maryland; E. A. Thornton, Oakland, New York; J. S. Lawless, Los Angeles; 
new President T. C. McCaffray, Seattle; G. O. Bailey, New York City; Lawrence 
Martin, Washington, D. C., Secretary; and F. H. Smith, Stayton, Oregon. 
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NCA BOARD TO MEET 


The Board of Directors of the National 
Canners Association will, as usual, meet 
in May in Washington, President H. J. 
Barnes has announced. It was originally 
planned to hold the meeting at the time 
of the dedication of the new West Coast 
building at Berkeley, however, it now 
developes that the building will not be 
ready until sometime in September or 
October, at which time the dedication 
will take place, and in all probability an- 
other Board Meeting will be held. 


TRI-STATE DATES 


The Annual Convention of the Tri- 
State Packers Association will be held 
in Philadelphia, November 29 and 30, 
according to announcement made by 
Francis S. Silver, President of the Asso- 
ciation. Selection of the hotel will be 
made later. 


JERSEY CANNERS ELECT 


Arthur E. Schiller, Past President of 
the Tri-State Packers Association, and 
head of Hunt Foods of New Jersey, has 
been elected President of the New Jersey 
Canners Association. Norman Bower, 
who heads Stokely’s New Jersey opera- 
tions, was elected Vice-President; and 
Newlin B. Watson of R. S. Watson & 
Son, Greenwich, continues as Secretary- 
Treasurer. ; 


CANADIAN DATES 


The Canadian Food Processors Asso- 
ciation, with offices at Ottawa, will hold 
its 1952 Convention at the Chateau 
Frontenac, Quebec City, January 16, 17 
and 18. The dates have been selected so 
as to permit members to go on to the Na- 
tional Canners Association Convention 
to be held in Atlantic City later in the 
month. 


HUNT’S SALES SET UP 


In an effort for closer cooperation of 
the company’s food brokers, and a wider 
distribution of its products, Hunt Foods, 
Inc., has assigned company sales repre- 
sentatives to the following brokerage 
division territories: Pittsburgh, Albert 
Ackerman; Cleveland, George A. Lewis; 
Chicago, James E. Groom; Minneapolis, 
James E. Groom, assisted by Joseph W. 
Gall; Jackson, Mississippi, Jack E. 
France; Atlanta, Frederick D. Nielson; 
Memphis, Milton N. Arnesen, assisted by 
George Baker, Jr. The company’s entire 
brokerage sales operation is supervised 
by the Brokerage Division Sales Man- 
eger, William H. McGinnis, from his 
office at Fullerton, California. 


NEWS AND PERSONALS 


TENNESSEE-KENTUCKY 
OFFICERS 


Houston Herndon, Humboldt Canning 
Company, Humboldt, Tennessee, was 
elected President of the Tennessee-Ken- 
tucky Canners Association at the Asso- 
ciation’s Annual Convention. Other offi- 
cers elected are Jack Bush, Bush Broth- 
ers & Company, Dandridge, Tennessee, 
Vice-President; and H. L. W. Hill, Ten- 
nessee Foods, Inc., Portland, Tennessee, 
continues as Secretary-Treasurer. 


HEADS PRESERVERS 


John Rosen, of Anna Myers Pure 
Foods, Inc., Garfield, New Jersey, has 
been elected president of the New York 
Preservers Association, Inc. 

Other officers named by the preservers’ 
group are: Harold Lutrin, Palmer Fruit 
Products Co., Long Island City, vice- 
president; Eino C. Karppinen, Mrs. 
Dixon’s Products Co., Bronx, treasurer; 
and Harold M. Bier, Globe Products Inc., 
Brooklyn, secretary. 


SELLS BUSINESS 


P. J. Ritter Co., Bridgeton, New Jer- 


sey, has sold its Modern Food Process 
division to Louis Rosenberg, Philadelphia. 
The division manufactures “Thrivo” 
canned pet food. 


TO BUY GENTRY CO. 


Consolidated Grocers’ Corporation is 
negotiating for the acquisition of the 
plant and business of Gentry, Inc., of 
Los Angeles, one of the country’s largest 
manufacturers of dried food seasonings. 

Shareholders of Gentry will meet on 
April 12 to consider the proposal, which 
has already been approved of by the di- 
rectors and principal stockholders of the 
company. 


O-1 AT SUPER MARKET SHOW 


Trend toward visibility in retail food 
merchandising will be highlighted by a 
continuous moving Parade of Products 
in Glass at the Owens-Illinois Glass 
Company’s exhibit at the Super Market 
Institute in Chicago’s Hotel Stevens, 
May 13-17. 

Occupying Booth Number 88-89, the 
Owens-Illinois exhibit space covers ap- 
proximately 300 square feet of floor 
space. The Parade of Products consists 
of an endless procession of food, bever- 
age, household and chemical products in 
Duraglas containers of various sizes and 
types, arranged at eye-level height for 
easy inspection. The steady movement 
of products is achieved by an ingenious 
endless chain device developed by the 
Display Department of the company. 


HARTFORD-EMPIRE 
CHANGES NAME 


Hartford-Empire Company, of which 
Standard-Knapp is a_ division, has 
changed its name to Emhart Mfg. Co., 
effective immediately. The name change 
was approved by stockholders at the 
management’s suggestion that a new 
company title was required to reflect 
the firm’s expanded and_ diversified 
operations. 

In addition to Standard-Knapp, which 
manufactures automatic packaging ma- 
chines, the Emhart organization includes 
four other divisions and one wholly- 
owned subsidiary, Plax Corporation, 
which makes the unbreakable Plaxpak 
polyethylene bottle and other plastic 
products. 

The manufacture of glass-making ma- 
chines, with which the company has been 
identified since 1912, will be carried on 
under the previous name as the Hart- 
ford-Empire Division of Emhart. The 
other three divisions are Henry & 
Wright, Hartford, Conn., which makes 
high speed automatic presses; The V & 
O Press Company, Hudson, N. Y., pro- 
ducers of stamping presses; and the 
Stonington Division, Stonington, Conn., 
which manufacturers small castings and 
plastics molded parts. 


SEEDBURO GETS 
CONVEYOR ACCOUNT 


The Seedburo Equipment Company of 
Chicago, who are currently offering to 
corn canners the new revolutionary 
Steinlite Electronic Moisture Tester for 
determining the maturity of corn for 
canning, have been appointed exclusive 
distributors for the popular Hytrol Fold- 
ing Conveyor, manufactured by the Hy- 
dro-Controls Company of Milwaukee, for 
the rapid handling of bags, boxes, bales, 
cartons and the like, in warehouse aisles 
and other small areas, and for between 
floor operations. The unit can be folded 
to half its respective length and _ its 
compactness permits easy storing in 
small space. Full information can be 
obtained from Seedburo at 618 W. Jack- 
son Boulevard, Chicago 6, Illinois. 


FROZEN CONCENTRATED 
PINEAPPLE JUICE 


The Hawaiian Pineapple Co., Ltd., 
Honolulu, T.H., has announced plans for 
the installation of a plant and facilities 
to produce and market frozen concen- 
trated Dole pineapple juice. A contract 
has been signed with the C. E. Howard 
Co., of Southgate, California to install 
evaporator and refrigeration equipment 
and furnish engineering services. The 
new product, packed in 6-0z. cans, is to 
be on the market about the end of the 
year. 
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STECHER-TRAUNG ELECTION 


Richard C. Alden, with Stecher-Traung 
Lithograph Corporation since 1945, was 
elected a new member of the Board of 
Directors at the company’s annual stock- 
holders meeting in Rochester, N. Y. on 
March 21. Mr. Alden resides in Roches- 
ter with his wife and three children. 

Other Directors elected are Kendall B. 
Castel, Fred J. Houck, Raymond F. 
Leinen, Leslie H. Jackson, Hal W. Johns- 
ton, Kenneth C. Townson, Charles W. 
Weis, Jr., and Ralph J. Wrenn. 

Mr. Weis, Stecher-Traung’s President, 
presented the company’s business state- 
ment for the 1950 calendar year. Mr. 
Johnston, Executive Vice-President and 
Director of Sale:, outlined general sales 
and market conditions. Mr. Wrenn, who 
is Vice-President of the company’s Paci- 
fic Coast operations at San Francisco, re- 
ported on the activities end immediate 
future of the Western Division. Mr. 
Jackson, who is President of the Board, 
presided at the meeting. 

These officers were reelected along 
with Harold E. Rowles, Treasurer; Mr. 
Townson, Secretary; and Avery P. Duf- 
fin, Assistant Secretary. 


CALIFORNIA FROZEN FOOD 
DISTRIBUTORS OFFICERS 


The Frozen Food Distributors Associa- 
tion of California has named Preston 
Hunt, Jr., general manager of the Pro- 
ducers Trading Company, San Fran- 
cisco, California, as president of the 
organization, effective April 1st. He 
succeeds L. O. Casperson, San Francisco, 
head of the association for the past two 
years. Other officers are: Ted Fourres, 
A. Levy & J. Zentner Co., vice-president; 
Mel Hurst, Allied Produce Co., secretary- 
treasurer, both of San Francisco. Named 
to the board of directors at the annual 
meeting were Paul Ciampi, Marin Pro- 
duce Co., San Rafael, and L. O. Casper- 
son, O. Casperson & Sons, San Francisco. 
New rules of the Association permit 
Associate Memberships, including pack- 
ers, processors, brokers, refrigerated 
warehouses, transportation concerns, sup- 
pliers and retailers. 


HOWARD BUYS LADOGA PLANT 


Ladoga Canning Company, with plants 
at Ladoga, Lebanon and Brookton, Indi- 
ana, has sold the Ladoga plant to the 
Howard Canning Company, operators of 
a plant at Pendleton. Tomatoes and to- 
mato products will be packed at the 
Ladoga plant. 


EL CAMINO PRESERVERS 


El Camino Preservers has been organ- 
ized at San Jose, California by Victor C. 
Salberg and Victor E. Salburg, of Santa 
Clara, California and James E. Dunn, of 
San Jose. 
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LAUCKS WITH SUMMERS 


Edward J. Laucks, who recently re- 
signed as Manager of the Sales Develop- 
ment Group of the Pennsylvania Canners 
Association, after directing that activity 
since 1948, has joined Charles G. Sum- 
mers, Jr., Inc., New Freedom, Pennsyl- 
vania, as Sales Manager. The announce- 
ment was made this week by Stran Sum- 
mers, company President. 


EDWARD J. LAUCKS 


BRITAIN BUYS FOOD 


British Food Ministry announces that 
Britain will spend 23 times as much for 
strategic food reserves during the com- 
ing fiscal year as it did in 1950-51. The 
reserves will consist mainly of supplies 
which would be scarce in case of war. 

In this connection, Britain has recently 
been a buyer of citrus concentrate in the 
Florida market, although it is not known 
whether this buying is a part of the new 
strategic reserves program. 


COLUMBIA RIVER PROFITS UP 


The Columbia River Packers Associa- 
tion, operating in the Pacific Northwest, 
report net sales for 1950 at $13,776,407, 
establishing a new record, with net 
profits of $805,377. The 1949 net sales 
were $9,991,701, resulting in a net loss 
of $308,452. 


RICHMOND-CHASE 
REMODELING 


The Richmond-Chase Co., San Jose, 
California, is erecting a large warehouse 
on a 10-acre site in Stockton and is re- 
modeling its cannery there. The parent 
San Jose plant is also being furnished 
with much new equipment to increase 
its capacity. 


STOKELY PROMOTION 


A power-drive promotion of the entire 
line of Stokely’s Finest Fruits, the larg- 
est in the company’s history, will be 
launched in May, according to T. C. 
Alexander, Sales Manager. The promo- 
tion offers an ideal opportunity for re- 
lated item display on such foods as 
cookies, nuts, whipping cream, prepared 
whipped cream, coconut and maraschino 
cherries. 

Full page color ads, featuring the 
fruits in a tempting salad—and giving a 
recipe to capture the woman’s interest, 
will run in Life, Ladies’ Home Journal 
and Woman’s Home Companion. 

The Festival will also be featured on 
the popular Stokely-Van Camp nightime 
TV program, John Conte’s Little Show, 
broadcast twice a week over 58 NBC 
stations. 

Stokely has prepared eye-catching 
point of sale pieces and drop-in news- 
paper mats for grocers tying in with this 
profit-making Finest Fruit Festival. 


WALNUT GROWERS NAME 
RESEARCH DIRECTOR 


Donald M. Swarthout, formerly Assis- 
tant Field Manager for the California 
Walnut Growers Association, has been 
appointed Director of Research, a new 
department which will conduct continu- 
ous research into walnut processing, 
preservation and packaging. The Asso- 
ciation packs and markets over 80 per- 
cent of all walnuts grown in California 
under its Diamond and Emerald Brands. 


MUIRSON ELECTS FICHTNER 


George E. Fichtner, for many years 
associated with the Muirson Label Com- 
pany, which operates plants at Meriden, 
Connecticut, Peoria, Illinois, and San 
Jose, California, has been elected a Vice- 
Persident of the company and will be in 
charge of Eastern operations with head- 
quarters at the company’s new plant at 
Meriden. 


HUNT DISCUSSING MERGER 


Directors of Hunt Foods, Inc., Fuller- 
ton, California, are giving consideration 
to a merger of this concern with the 
Atlas Imperial Engine Co. A stock split 
would exchange two and one-half shares 
of Atlas stock for one of Hunt stock. The 
merger will be voted on at the annual 
meeting to be held April 25. The Atlas 
company supplies the food company with 
a large part of its cans and glass 
containers. 


TO ADVERTISE “SUNNY DAWN” 


The San Francisco, California office of 
Buchanan & Co. has been appointed to 
handle advertising of Sunny Dawn to- 
mato juice for Regent Canfood Co., an 
affiliate of Safeway Stores, Inc. 
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FIRST COMMERCIAL 
PRODUCTION OF CRYSTALLINE 
VITAMIN A 


For the first time in history crystalline 
Vitamin A has been produced by synthe- 
sis on a commercial scale, it has been 
announced by John E. McKeen, president 
of Chas. Pfizer & Co., Inc., 102-year-old 
Brooklyn chemical firm. The new product 
is now available in a stabilized, high 
potency dry form, and as a _ liquid 
derivative. 

Mr. McKeen disclosed that Pfizer has 
begun production of synthetic “crystal- 
line Vitamin A Acetate” at the com- 
pany’s new two-million-dollar plant at 
Groton, Connecticut. At full capacity, he 
said, the Groton plant will be able to pro- 
duce 50 percent of the total U. S. civilian 
and military needs for Vitamin A. 


A NEW PROCESS 


Crystalline Vitamin A has been de- 
scribed in the chemical texts, said Mr. 
McKeen, but up to this point its commer- 
cial synthesis had been very hard to 
achieve. The crystals were too sensitive 
to air and humidity for practical use. 
Pfizer’s research scientists have now per- 
fected a new process that stabilizes crys- 
talline Vitamin A by coating the crystals 
with gelatin. The stability secured is so 
exceptional that the vitamin shows no 
substantial deterioration when exposed 
to air at high temperatures for 1200 
hours. This is the approximate equiva- 
lent of storage for three years under 
normal conditions. 


Up to now Vitamin A has been gener- 
ally available only in soft gelatin cap- 
sules. The new dry form of synthetic 
crystalline makes possible the incorpora- 
tion of Vitamin A in multi-vitamin tab- 
lets. Surveys show that over 65 percent 
of medical patients prefer the tablet 
form over the capsules. ‘.* 

In addition, the fortification of dry 
foods with Vitamin A, hitherto imprac- 
tical, is now simplified. The new product 
paves the way for tackling the Vitamin 
A deficiency commonly felt by low income 
groups. It also gives the Armed Forces 
more leeway in the fortification of cer- 
tain army rations. Vitamin A is of sig- 
nificance to military and airline pilots in 
the prevention of night blindness. 

The total domestic demand for Vita- 
min A in 1950 was approximately 120 
trillion units. Through a complex process 
or organic synthesis requiring 12 steps, 
Pfizer’s Groton installation will free the 
United States of any danger of a Vita- 
min A shortage. Most of the natural 
Vitamin A is derived from fish liver oils 
gathered by extensive fishing fleets in 
several parts of the world. 


Three forms of crystalline Vitamin A 
will be marketed by Pfizer. One is a dry 
stabilized powder with a high potency of 
500,000 units per gram. “It fills a long- 
felt need for a form usable in tableting, 
in the fortification of foods and in the 
preparation of other dry products with- 
out fear of deterioration of the vitamin 
potency,” said Mr. McKeen. 
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The second form is a liquid, with a 
potency of 1,600,000 units per gram. Yel- 
low in color, it is practically odorless and 
tasteless, and has a purity of almost 100 
percent. It is particularly suited to the 
fortification of special foods and prepa- 
rations of liquid products where taste 
and odor are factors. 


Special forms of stabilized synthetic 
crystalline Vitamin A have been devel- 
oped for use in the fortification of oleo- 
margarine. Every pound of margarine 
contains 15 thousand units of natural 
Vitamin A. 

Pfizer’s Groton plant utilizes the most 
modern equipment and advanced tech- 
niques in the production of the new 
crystalline Vitamin A. 


KRAUT PACKERS MANUAL 


Latest addition to the list of expanded 
services of the National Kraut Packers 
Association is a “Member’s Manual”, 
Martin Meeter, association president has 
announced. 

For the first time in the history of the 
kraut industry a reference book contain- 
ing statistical data on can sizes, pack 
and production figures, differentials, com- 
parative nutritional surveys and other 
valuable information is available to all 
regular members of the NKPA. An in- 
teresting account of the start of the or- 
ganization at the Nichols Inn, Clyde, 
Ohio in 1907 is also included. Compiled 
in a handy loose-leaf note book, addi- 
tional pages can be inserted easily as 
this service is developed further. 

Now in its 44th year, the kraut asso- 
ciation has built an enviable record of 
accomplishments in the fields of research, 
merchandising, publicity and industry 
representation. Statistical surveys on a 
monthly basis, free examination and 
testing of kraut samples under direction 
of the widely recognized kraut expert, 
Dr. Carl S. Pederson, New York State 
Agricultural Experiment Station, Gen- 
eva, New York, plus intensified quality 
control and consumer promotion pro- 
grams are all part of the association’s 
expanding operation, Meeter reported. 


BROCOLLI FOR PROCESSING 


The Production and Marketing Ad- 
ministration has established U. S. Stand- 
ards for Brocolli for processing, which 
will become effective April 28. 


ACTIVE AT 90 IN ~ 
BROKERAGE BUSINESS 


W. L. Margerum, partner in the 
Comly-Flanigen Company, Philadelphia 
canned foods brokers, celebrated his 
90th birthday on Monday, February 19. 
Mr. Margerum has been associated with 
the firm since they started business in 
1880, and visits the office regularly each 
day to care for the financial and credit 
end of the business. 


Washington News 


MARCH 15 “LEGAL MINIMUMS” 


National “Legal Minimum” prices for 
vegetables for processing as of March 15 
were announced late last week by the 
Production and Marketing Administra- 
tion, USDA. 


To determine the adjustment for a 
particular area as of March 15, the dol- 
lar and cents increase over the January 
15 prices should be applied to the area 
price for that commodity as listed in 
USDA’s January 15 “Legal Minimum” 
prices by area. (See Canning Trade 
March 5 issue, page 13.) 


Readers are reminded that these 
“Legal Minima” are not support prices 
and do not represent prices that must 
legally be paid to growers. The new 
prices follow: 


VEGETABLES FOR PROCESSING 
Legal Min. Legal Min. 


1/15/51 3/15/51 Increase 

(Dollars per ton) (Dollars) 
Beans, Lima ........ 152.00 157.00 5.00 
Beans, 126.00 4.00 
Beets 24.50 -70 
Cabbage 17.30 -50 
2. 23.40 -70 
Cucumbers (bu.).. 1.63 
Peas 102.00 3.00 
Pimientos 73.40 1.90 
Spinach ... 60.20 1.70 
Tomatoes 32.20 -90 


TIN AND TIN PLATE 


Effective April 2 Tin Order M-8 was 
amended to allow suppliers of tin or tin 
products to acquire a normal resale in- 
ventory in anticipation of buyers’ end- 
use certificates. The order also exempts 
scrap dealers and smelters from require- 
ments of end-use certifications in case of 
low grade scrap having under 6 percent 
tin. 

In another order effective April 3, 
NPA amended its Tin Plate and Terne 
Plate Order M-24 which enables certain 
consumers of terne plate to obtain sheets 
without increasing tin consumption and 
restricts the use of tin plate menders re- 
sulting from the production of electro- 
lytic tin plate, and provides for a check 
by the Office of International Trade on 
foreign uses of tin plate and terne plate. 


NEW GLASS CONTAINER 
DESIGNS PROHIBITED 


The National Production Authority on 
Saturday, March 31, issued Order M-51 
prohibiting the creation of new designs 
of glass containers for packaging and 
provided the means for establishing sim- 
plified styles of glass containers if such 
action becomes necessary to achieve addi- 
tional production. According to the or- 
der, NPA may, from time to time, re- 
quire the use of glass containers of sim- 
plified design for the packaging of speci- 
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fied products. This will be accomplished 
by the issuance of schedules to be ap- 
pended to Order M-51 as they become 
necessary. 

At the present time the capacity of its 
glass forming machinery and the manu- 
facturing policy of unrestricted design 
rather than material shortages are the 
limiting factor in the industry’s produc- 
tion according to NPA. 

The glass manufacturing industry is 
expected to step up its manufacturing 
rate to an estimated 120 million gross 
for 1951 compared to 100 million gross 
produced in 1950. 


GENERAL CLAY RETURNS TO 
CONTINENTAL CAN 


General Lucius D. Clay returned to his 
position as chairman of the board of 
Continental Can Company Monday April 
2 after four months service as special 
assistant to Charles E. Wilson, director 
of the Office of Defense Mobilization. 


General Clay was granted a part-time 
leave of absence by the company’s board 
of directors last December. He resigned 
the defense mobilization post as of 
March 31 because the job of setting up 
the organization of the program which he 
had agreed to undertake was completed. 

Although General Clay will be subject 
to call back to Washington for special 
advice and aid as a consultant, especially 
if a material shortage becomes acute in 
the fall, he will devote full time in the 
future to his Continental position. 


ORANGE MARMALADE GRADES 


The period of time within which writ- 
ten data, views, and arguments may be 
submitted by interested parties to PMA 
for consideration in connection with the 
proposed issuance of United States 
Standards for Grades of Orange Marma- 
lade has been extended to April 13, 1951. 


FERGUSON BIDS FOR 
DEFENSE WORK 


In a bid for defense contract and sub- 
contract volume, the J. L. Ferguson 
Company, Joliet, Illinois, packaging ma- 
chinery manufacturers, has issued an 
8 page, 6 x 9 brochure titled: “At Your 
Service”. The brochure presents the 
Ferguson organization and a brief sketch 
of its manufacturing history. Typical 
Packomatie packaging machinery is pic- 
tured. A complete listing of the com- 
pany’s available production facilities, in- 
cluding type, scope and make of lathes, 
grinders, shapers and presses, made in 
a manner that permits a contractor’s 
engineering department to allocate jobs 
intelligently. Also included is a pictorial 
presentation of World War II compo- 
nents and assemblies made by the Fcr- 
guson Company, including a listing of 
the contracting firms for which the work 
was done. 
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WEEKLY REVIEW 


THE SITUATION — Another dull 
week for the canned foods market is re- 
ported from all areas. Even citrus, which 
has been sliding in price for several 
weeks, is an extremely dull affair. Close 
observers, however, are still of the opin- 
ion that the marginal price order issued 
last week for the distributive trade, and 
which incidentally, seems at least reason- 
ably satisfactory to most, will provide a 
shot in the arm for the canned foods 
market. “Shot in the arm” is a most apt 
description, for indeed that is about all 
it will be. For even if distributors were 
in a buying frame of mind, there’s little 
indeed that could be bought. Figures 
published in this column last week are 
ample proof of that statement. 


In citrus there seems to be a lull in 
packing as well as in selling. This ap- 
plies to the frozen concentrators as well 
as single strength canners. But now 
that the Valencia orange crop is reach- 
ing ideal maturity, it is expected that in- 
tense competition between the raw ship- 
pers and the concentrators will leave 
little left for the single juice canner. 
Calling attention to this during the week, 
one large canner says that the Florida 
canned orange juice pack is practically 
over. 


Here in the East spinach canners are 
watching with envy the brisk movement 
from California and the Ozarks. There’s 
little doing here in the City of Baltimore 
on spinach at this time. One canner, 
obviously jealous of tomato canners, is 
quoting $1.85, $2.50 and $8.15 for 2’s, 
2%’s and 10’s respectively. 


NEW YORK MARKET 


Conservatism Replaces Bull Market—Labor 

Scarcity May Limit Whole Tomato Pack— 

Ozark Spinach Offering—Army Buying Cuts 

Down Supply Of Beans — Citrus Lower — 

Fruits Dull—Some Clean Up Lots In Sar- 

dines—Limited Offerings Of Salmon—Fair 
Movement Of Tuna. 


By “New York Stater” 


New York, N. Y., April 6, 1951 


THE SITUATION—Establishment of 
new mark-up regulations for canned and 
other foods has failed thus far to bring 
about the expected improvement in can- 
ned foods trading, and, aside from fur- 
ther price cuts in Florida canned citrus 
this week, the market has been rather in- 
active. The regulation covering resale 
transactions in the new ceiling orders 
undoubtedly is a factor in retarding 
activity, inasmuch as stocks of many 
wanted foods are sold out insofar as the 
canners are concerned. 
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THE OUTLOOK — Distributors are 
now concentrating their attention on the 
new pack situation and are endeavoring 
to blueprint inventory policy covering 
their operations during the coming sea- 
son. The all-out bullishness of a few 
months back has given way to more con- 
servatism,—due largely to the reports 
from packing centers indicating unusu- 
ally heavy canned foods production dur- 
ing the 1951 season,—crops permitting. 


TOMATOES—With spots out of the 
picture, the trade is following closely 
reports on acreage and canning plans, 
particularly in the Tri-States. At the 
moment all reports indicate plans for a 
large pack, but at costs substantially in 
excess of those a year ago. Availability 
of labor, it is expected, will be a major 
factor in determining the number of 
cases of whole tomatoes packed this sea- 
son. A stringent labor supply position, 
it is realized, will force the channelling 
of more tomato tonnage into products. 
Meanwhile, resale tomato offerings are 
virtually non-existent, and buyers are 
endeavoring to place s.a.p. contracts cov- 
ering the new pack, and specifying ship- 
ment as soon as packed. 


SPINACH—tTri-state canners are not 
yet booking spring pack spinach, but 
Ozark canners, now operating, are offer- 
ing for prompt shipment on the basis of 
$1.40 for fancy 2s, $1.75 for 2%s, and 
$6.00 for 10s, all f.o.b. canneries. Cali- 
fornia canners are quoting tentatively 
at $1.45 for fancy 2s, $1.70 to $1.75 for 
2%s, and $5.50 and up for 10s, f.o.b. 


BEANS — Recent Army buying has 
made deep dents into the carryover sup- 
ply of both green and wax beans, and 
aside from a few scattered offerings of 
Blue Lakes in the Northwest, 1950 pack 
is a thing of the past, insofar as canner 
offerings are concerned. High raw stock, 
it is reported, will delay early packing 
operations in the East. 


OTHER VEGETABLES—tThere have 
been no price developments in corn or 
peas this week, due to the closely sold-up 
position of canners. Resale activity is 
also at a minimum, and interest is now 
centering largely on the new pack and 
the willingness of canners to book. This 
will depend to a considerable degree 
upon the packers’ pricing formula for 
the new pack, as well as set-aside re- 
quirements. 
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CITRUS AGAIN LOWER — Florida 
canners are becoming still more competi- 
tive on new pack citrus juice, and some 
of the larger operators, who had been 
standing on the sidelines in the face of 
lower prices by some of the state’s pack- 
ers, are increasingly meeting this price 
competition. Representative of the mar- 
ket are the following quotations:—Un- 
sweetened orange juice, 2s $1.40, 46-oz., 
$3.25; sweetened orange juice, 2s, 
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$1.382%, 46-0z., $3.074%; unsweetened 
blended juice, 2s $1.22%, 46-0z. $2.80; 
sweetened blended juice, 2s $1.22%, 
46-0z., $2.85; unsweetened grapefruit 
juice, 2s $1.05, 46-0z., $2.35; sweetened 
grapefruit juice, 2s $1.05, 46-o0z., $2.40; 
sweetened tangerine juice, 2s $1.05, 
46-0z., $2.35, all f.o.b. canneries. Prices 
for segments, however, show a steady 
tone, with fancy grapefruit sections list- 
ing at $2.00 and broken at $1.95, also 
f.o.b. canneries. Trade demand for cit- 
rus, however, has failed to show any per- 
ceptible improvement, and buyers are 
waiting out the market until convinced 
that it has hit bottom. 


WEST COAST FRUITS—With can- 
ners clear of carryover holdings, the 
trade is now studying the new pack situ- 
ation. Coast reports are that prospects 
are good for a heavy production of both 
cling and freestone peaches, with early 
indications pointing yields of cherries, 
’cots, and pears about in line with 
last season. Resale activity in fruits 
has fallen off sharply as a result of the 
new OPS regulations covering such 
transactions. 


SARDINES—While most Maine can- 
ners continue to maintain the market at 
$6.50 per case for quarter keyless, some 
sellers have lowered their sights and are 
willing to book prompt shipment at $6.00 
in an effort to clear out carryover before 
the new packing season gets under way. 
California canners are well sold up, with 
ovals tomato firm at $7.25 and ovals mus- 
tard at $7.00, with tall naturals holding 
around the $5.00 level for the small un- 
sold quantities still in canners’ hands. 


SALMON — Full quality reds and 
medium red talls are reported entirely 
sold out of first hands, with canner offer- 
ings now generally limited to pink halves 
at $15.50 and a few Alaska Red Chinook 
1s at $29, aside from chums which are 
still in fair supply at $19.25 for talls and 
$11.25 for halvés. Packers have booked 
a limited amount of s.a.p. business on 
new pack Alaska reds but do not expect 
the pack to be too large, and hence are 
not pressing for forward commitments. 


TUNA—Canners report a fair move: 
ment of California tuna, and with the 
labor dispute with fishermen settled, 
fishing operations are expanding. On 
prompt shipment stocks, canners quote 
fancy solid pack whitemeat at an inside 
price of $15.25 per case for halves and 
$29.50 for 1s, with whitemeat flakes and 
chunks halves at $12.50. Grated white- 
meat halves list at $12. Fancy solid pack 
lightmeat holds at $13.50 for halves and 
$26 for 1s, with standard lightmeat at 
$12.50 and $24.00, respectively, all f.o.b. 
canneries. There is no change reported 
this week in prices or the demand situa- 
tion affecting northwest albacore and im- 
ported tuna, which continues in fairly 
liberal supply at eastern ports. 
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MARKET NEWS 


CHICAGO MARKET 


Trade Studies Price Order, Generally Satis- 

fied—Trading At Minimum—Higher Prices 

On Asparagus Certain—Complete Blank On 

Tomatoes — Ozark Spinach Selling Well — 

Citrus Continues To Slide—Tuna Demand 

Routine—Spot Salmon Cleaned Up—Little 
Interest In Sardines. 


By “Midwest” 


Chicago, Ill., March 29, 1951 


Chicago, Ill., April 5, 1951 


THE SITUATION—It wouldn’t take 
much to highlight the market’s activity 
this week and that something is the new 
marginal price control order which was 
issued the latter part of last week. At 
the moment the trade are in the process 
of digesting and interpreting for prac- 
tical use this rather complicated order. 
A preliminary survey would indicate the 
average distributor is better satisfied, at 
first glance, with the new order than with 
present dollar and cent ceilings now in ef- 
fect. They feel the new controls will elimi- 
nate to a great extent, many hardship 
cases which always took so much time and 
red tape to rectify. Furthermore, it is felt 


it will be much easier and less compli- 
cated to operate under the new arrange- 
ments and, if carried far enough, would 
be far easier to enforce with much less 
personnel on the part of the government. 
All concerned feel it is a step in the right 
direction. 


Little change to report from that of 
last week insofar as activity is concerned 
as trading remains at a minimum al- 
though it is hoped when the trade have 
a clear understanding of the new price 
controls, some activity will result where 
such is now impossible because of price 
ceilings. Where sales are being made 
they are in small quantities indicating 
fill-in buying only as most buyers are 
still determined to work down inven- 
tories before new pack despite the fact 
prices will be higher in many cases. With 
the exception of one or two items, citrus 
in particular, the trade have complete 
confidence in the spot market and intend 
to take their chances on the new pack. 
Memo bookings have been heavy but 
prices will determine how heavy actual 
buying will be when new prices are 
named. 


ASPARAGUS — The first item avail- 
able from-the 1951 pack here in the Mid- 
dlewest will be asparagus although noth- 
ing has reached here as yet indicating 


at what level new prices will open ex- 
cept, without doubt, they will be higher. 
Local canners are now in the process of 
arranging contracts with growers who 
are asking 3 to 4 cents a pound more 
than they received last year. Similar re- 
ports reach here from the East leaving 
buyers with the impression higher prices _ 
will be certain and which will be met 
with hand-to-mouth buying in limited 
quantities only as the average buyer 
feels any higher prices than last year 
will run into considerable consumer resis- 
tance. How correct such predictions are 
will be determined by Mrs. Housewife. 


TOMATOES—As far as sales are con- 
cerned there is nothing to report: as it 
appears the market drew a complete 
blank this week. However, in view of 
the present serious shortage, local can- 
ners are making strong efforts to in- 
crease last year’s plantings and paying 
more money to get them. Because of 
price controls prices on new pack will be 
lower than levels at which last sales were 
made. Furthermore, by September, in- 
ventories should be at an all time low 
and with so many pipe lines to be filled 
canners will start the season with a 
rush. 


SPINACH—Ozark canners are enjoy- 
ing a nice business in this market on new 


From every angle —higher quality, 
increased yield, lower production 
costs —the best buy in canning equip- 
ment is Langsenkamp. 


The Langsenkamp Company has 
been producing the finest, most ef- 
ficient canning machinery for over 
75 years. 


Take advantage of the many sav- 
ings afforded through the use of 
Langsenkamp equipment . . equip- 
ment that pays for itself through 
savings. 


Indiana Brush Finisher 


Greater capacity—finishes product with 
a beautiful velvety texture. Ideal for 
soups, chile concarne, heavily spiced pro- 
ducts. Completely sanitary . . . easily 
cleaned. 


your BEST BU Y-.ancsenxampe 


Noted for instant adjustability feature. 
Safeguards quality. You save all us- 
able parts of tomatoes with the E-Z ad- 
just. Reduces mold, eliminates air, 
and saves money. Available in two 
sizes. 


Laboratory Pulper 


Miniature in size but exact in every 
detail. Ideal for obtaining plentiful 
amount of seed-free juice from filling 
trough or tomato filler for brining. Used 
by laboratories, research departments, 


schools, pie-bakers. Built to secure ac- 
curacy in experiments that can be dupli- 
cated in large scale production. 


Send for complete 
information and 
prices. 


235 East South Street 


Have You Tried 

the Langsenkamp 

Superior Stainless 
Steel Sponge? 


INDIANAPOLIS 25, INDIANA 
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MARKET NEWS 


spinach on the basis of $1.40 for 2s, $1.75 
for 2%s and $6.00 on tens. Because 
warehouse stocks were at a minimum or 
completely exhausted, spinach has kept 
this market from being completely dor- 
mant the past two or three weeks. Buy- 
ers are still awaiting some action on the 
part of California canners as they are 
anxious to make some commitments from 
that section of the country also. 


CITRUS—The citrus market continues 
to slide although actual buying is not ap- 
parent to any great extent, as most buy- 
ers seem content to work off lower priced 
supplies before reentering the market. 
There are all kinds of rumors with refer- 
ence to special deals but, as usual under 
a condition of this kind, it’s difficult to 
determine definite prices at which sales 
are being made. However, 46-0z. natural 
grapefruit juice is offered at $2.35 down 
10c from last week with buyers bidding 
at $2.25. Blended juice is available at 
$2.75 to $2.80 with fancy unsweetened 
orange at $3.00 although what might be 
done is any body’s guess. 


TUNA—Like everything else at the 
moment demand for tuna is only routine 
although the market remains steady. 
California canners are holding fancy 
solid pack white meat at $15.50 for 
halves and $12.50 for flakes. Lightmeat 
halves are listed at a bottom of $13.50 
with standard at $12.50. In the North- 
west where canners are holding a con- 
siderably larger pack of Albacore, prices 
are firm at a low of $15.00 for fancy 
whitemeat. 


SALMON —Little to report as spot 
supplies are so well cleaned that the 
trade haven’t much to choose from. Even 
chum salmon seems headed for a clean 
up as ones are growing scare and halves 
appear headed in the same direction. 
Northwest salmon packers report prices 
will be up sharply because of higher 
packing costs. 


SARDINES — Maine sardines, while 
not creating much interest, appear firm 
at $6.50 although one or two factors are 
reported willing to accept business on the 
basis of $6.25. However, resales from 
the East are offered as low as $6.00 
f.o.b. cannery. Not much offered from 
California except a limited amount of 
ovals at $7.25 Coast. 


LEIGH REACHES COAST 


Leigh Foods, Inc., New York, N. Y., 
which brought out its Flamingo brand of 
frozen orange concentrate last August, 
and which has been gradually working 
westward, will shortly have distribution 
in the San Francisco field. Starting with 
orange juice it has since added lemonade, 
a frozen liquid coffee concentrate and a 
grape juice concentrate. Soon to appear 
are a grapefruit and a blended grape- 
fruit and orange juice. 
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CALIFORNIA MARKET 


Steady Flow Of Shipments, But Few Sales— 

Spinach Pack Progress—Asparagus Pack To 

Start This Week—Inquiries For Artichokes 

—No Doubt Of Record Tomato Acreage— 

Fruit Business Limited—Crabmeat Produc- 

tion Disappointing—Strained Salmon—Tuna 
Strike Settlement Near. 


By “Berkeley” 


Berkeley, Calif., April 5, 1951 


THE SITUATION — Shipments are 
going forward at quite a lively pace, but 
sales of 1950 packs of fruits, vegetables 
and fish are limited. Even re-sales have 
slowed down in this market. Many can- 
nery warehouses have the smallest stocks 
on hand in recent years and this space 
will come in handy to accommodate the 
heavy packs that promise to be made in 
1951. Just now, the trade is much more 
interested in crop prospects than in mov- 
ing the very small quantities of canned 
foods left unsold. 


SPINACH—The packing of spinach is 
moving along at a steady pace and the 
crop is still in good condition, despite the 
lack of rain in recent weeks. Warm 
weather has been the rule but only in a 
few fields is yellowing to be noticed. A 
few well scattered showers would just 
about insure a heavy harvest. More and 
more quotations are appearing on this 
canned item, and, as a rule, these are 
running ahead of lists brought out last 
spring. One of the larger packers has 
come out with prices, as follows: Buffet, 
95 cents; picnic, $1.02%; No. 1, $1.20; 
No. 2, $1.424%; No. 2%, $1.75, and No. 
10, $5.50. This is close to the average of 
lists brought out so far. Most canners 
are offering special inducements for 
early shipment. 


ASPARAGUS—The commencement of 
canning operations on asparagus is ex- 
pected to get under way this week on a 
limited scale, and to become general 
shortly after the middle of the month. 
Opening prices have not been announced, 
but considerable s.a.p. business has been 
booked. Prices to growers are still under 
discussion, but this is nothing new, can- 
ning often being under way before these 
are agreed upon. However, the suggested 
prices of the raw material and the high 
cost of labor would indicate that last 
year’s lists are due for an increase. And 
$4.50 for the large sizes in No. 2. green 
and $4.00, or more, for natural in this 
size, was regarded by many last year as 
being about the limit. 


ARTICHOKES — Inquiries have been 
coming in for canned artichokes, a Cali- 
fornia specialty that has developed quite 
a following. Artichokes are grown in 
but a limited area and conditions have 
not been to their liking this season. Dis- 
ease has hit some fields and worm infes- 
tation has played havoc in others, so the 


output promises to be cut down materi- 
ally. Some observers suggest it may not 
be one-half of a full crop. 


TOMATOES — Reports on _ tomato 
acreage indicate that there is no doubt 
but that this will be of record propor- 
tions. Most of this planned for cannery 
use has been on the basis of $30.00 a ton, 
but some growers who did not receive a 
voluntary increase on last year’s con- 
tract price, after the season got under 
way, have managed to get canners to 
make concessions on boxes, allowances 
for waste, and the like, to boost their 
take above the $30 mark. Almost no 
trading is being done on this item, with 
unsold stocks in first hands exceedingly 
small. Tomato Juice is to be had in all 
three sizes of No. 2, 46-0z. and No. 10, 
with prices $1.20, $2.60 and _ $5.25, 
respectively. 


FRUITS—Business in California can- 
ned fruits is exceedingly limited at this 
writing, although a few re-sales are re- 
ported. Most of these indicate little 
profit to the seller, unless they represent 
purchases made early last season before 
price advances got under way. Canners 
eould book a lot of business on a s.a.p. 
basis but are content to wait until they 
are in a position to make definite quota- 
tions. There have been some offerings of 
Pacific Northwest Bartlett pears of late 
in No. 10s, but these have centered large- 
ly around some lots packed in sweetened 
water offiered at $14.00 for choice. From 
the Pacific Northwest comes word that 
the pack of apples and applesauce there 
was about double in size that of last year 
and there are still unsold stocks of both 
items. 


CRABMEAT — Production of canned 
crabmeat in Oregon and Washington has 
been disappointing so far this season, 
which started February 15. The pack 
there may be considered largely over by 
May ist, as most fishermen will then 
turn their attention to fishing for sal- 
mon. Some crabmeat is being canned in 
Southeastern Alaska and operations will 
start next month at Cordova, where the 
industry centers. Both Northwest pack 
and Alaska pack is priced at $28.00 a 
case. 


SALMON—Some small lots of salmon 
are still moving in the Pacific Northwest, 
although some interests are completely 
sold out. Cohoes have sold of late at 
$29.00 for 1s tall and chums at $20.00, 
but most offerings are on halves. This 
size is priced at $21.00 for Alaska reds, 
$17.00 for cohoes, $15.50 for pinks, and 
$11.50 for chums. New in the canned 
fish line in California is strained salmon 
packed in 3% oz. tins. This is offered as 
baby food and retails at 20 cents a can. 


TUNA—Settlement of the 10-week-old 
strike of tuna fishermen and engineers at 
San Diego, California seemed in sight 
recently when A.F. of L. fishermen voted 
to go back to work. Machinists, how- 
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ever, unexpectedly voted against accept- 
ing the proposed contract form, halting 
the sailing of boats and the resumption 
of work. 


GULF STATES MARKET 


Shrimp Canning In Low Gear—Oysters Un- 
exciting — January Landings In Alabama. 


By “Bayou” 


Mobile, Ala., April 5, 1951 


SHRIMP—With only 15 plants now 
operating on shrimp out of the 43 that 
canned shrimp during the peak of the 
pack this season, it is obvious that the 
shrimp pack is moving in low gear at 
present. These 15 plants reported that 
3,929 standard cases of shrimp were can- 
ned during the week ending March 24, 
1951, which brought the pack for the 
season to 613,552 standard cases as 
against 598,639 standard cases having 
been packed during the same period last 
season. 

Most likely these 15 canneries will con- 
tinue to pack shrimp all through the 
spring, and if shrimp show up in good 


quantities, more of the canneries may 
start up, provided the demand for canned 
shrimp picks up. 

State Conservation Director Earl Mc- 
Gowin announced in Mobile last Thurs- 
day night that commercial shrimping 
will be opened in Mississippi Sound on 
Monday April 2, 1951. 


He said he had received a recommen- 
dation for opening from the sea food 
division at Bayou la Batre, and “will 
promulgate the necessary regulation for 
opening Monday.” 


McGowin defined the Mississippi Sound 
area as waters extending west to the 
Mississippi state line from a line be- 
tween Barron Point and Dauphin Island 
range beacon. 


Other shrimping areas will be opened 
as the shrimp attain legal size, the direc- 
tor said. 


Landings of shrimp for the week end- 
ing March 23, 1951 were: Louisiana 
2,196 barrels, including 570 barrels for 
canning; Mississippi 757 barrels, includ- 
ing 448 for canning; Alabama 23 bar- 
rels; Apalachicola, Fla. 15 barrels; and 
Texas 2,942 barrels, making a total of 
5,933 barrels which was 1,303 less bar- 
rels than were produced the previous 
week. 


MARKET NEWS 


As reported by all Market News offices 
last week, total holdings of frozen 
shrimp decreased 183,810 pounds and 
were approximately 1,084,050 pounds less 
than four weeks ago. Total holdings were 
approximately 2,060,000 pounds more 
than one year ago. 


OYSTERS—tThere are 23 plants now 
canning oysters and they report that 
11,655 standard cases were canned dur- 
ing the week ending March 24, 1951, 
which brought the pack for the season 
to 155,595 standard cases as compared to 
234,384 standard cases packed during the 
same period last season. 

Landings of oysters during the week 
ending March 23, 1951 were: Louisiana 
19,051 barrels, including 14,392 barrels 
for canning; Mississippi 2,724 barrels, 
all for canning; Alabama 3,277 barrels, 
including 2,991 barrels for canning; and 
Apalachicola, Florida 253 barrels, mak- 
ing a total of 25,305 barrels which is 
2,210 barrels less than were produced the 
previous week. 

Not much movement of canned oysters 
will take place until next fall, which is 
when the oyster season opens. 


ALABAMA LANDINGS, JANUARY 
1951—Landings of fishery products at 
Alabama ports during January totaled 
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3,435,667 pounds, according to the Janu- 
ary 1951 Alabama Landings bulletin re- 
cently issued by the Service’s Branch of 
Commercial Fisheries. This is an in- 
crease of 1,625,737 pounds or 90 percent 
as compared with the previous month. 

Landings of oysters amounted to 
3,053,875 pounds (shell weight) and ac- 
counted for 89 percent of the receipts 
during the month. The increase in oys- 
ter production during January was 
1,896,950 pounds above the landings of 
the previous month. A total of 5,991,425 
pounds of oysters was landed in Ala- 
bama during the five months period end- 
ing with January 1951. 

Shrimp production (heads on) for 
January totaled 110,050 pounds and 
showed a decrease of 86,375 pounds, com- 
pared with the previous month. 

Landings of shrimp in Alabama for 
the five month period ending with Janu- 
ary 1951 amounted to 1,666,230 pounds. 


REPORT OF CRUISE No. 7 OF 
EXPLORATORY VESSEL OREGON 
(February 14-28, 1951) 

The Exploratory Vessel Oregon during 
this cruise made a search for trawlablie 
areas between Cape San Blas and Cedar 
Keys, Florida failed to show any smooth 
and regular bottom sufficiently free of 
coral to permit safe trawling. A total 
of six trawls were either lost or severely 
damaged during short sample drags. Two 
drags were unsuccessful due to fouling 
of the gear. 

Scattered small grooved (pink) shrimp 
and a few white shrimp were taken in 
6 to 12 fathoms off Cape San Blas. 
Drags in 15 fathoms off Cedar Keys 
failed to produce a single shrimp and 
resulted in badly damaged gear. 

A series of 12 drags were made in 
depths of 104 to 305 fathoms south of 
Pensacola. One try with a 60 foot fish 
trawl showed a possible concentration of 
flounders in 110 fathoms, but the net was 
badly damaged and most of the catch 
was lost. Another try with a shrimp 
trawl in the same area produced 24 
flounders that weighted 32 pounds. 

Several species such as silver hake, 
angler fish, and tilefish found in the 
North Atlantic trawl fishery were taken 
in trawls in depths over 100 fathoms. A 
drag in 305 fathoms with a 40 foot flat 
trawl produced 65 pounds of silver hake, 
averaging 1% pounds each. This species 
has been taken often before by the Ore- 
gon but always fewer in number and 
smaller specimens. 

A series of trawls off the Mississippi 
delta in the new shrimp fishery area pro- 
duced brown grooved shrimp at the rate 
of about 50-pounds of heads-on shrimp 
per hour. This is approximately one- 
half the rate found last summer and fall. 


IN NEW QUARTERS 

May & Benham, food brokers of Okla- 
homa City, have moved their business to 
new quarters at 1029 N, Walker in that 
city. 
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DISTRIBUTORS 
NOTES 


TO STUDY CONTROLS 


United States Wholesale Grocers’ Asso- 
ciation will highlight operations under 
price controls in discussions at its 59th 
annual convention, to be held in Miami 
Beach April 22-25, inclusive. 


The meeting program will also stress 
the necessity for concentration on closer 
wholesaler-retailer teamwork, as well as 
continued emphasis upon modernized 
warehousing and other moves to improve 
operating efficiency at the wholesale level. 

E. G. Bierhaus, prominent Vincennes, 
Indiana, wholesale grocer, is president of 
the association. 


BROKERS COMMITTEES 


Roy C. Ossman, Cleveland, National 
Chairman of the National Food Brokers 
Association announced last week, ap- 
pointments to five NFBA Committees as 
follows: 


NFBA PrRocESsED Foops COMMITTEE— 
Chairman, C. R. Lampe, C. R. Lampe & 
Company, Cincinnati; Harold K. Baxter, 
Mel-Williams Company, San Francisco; 
J. C. Blaskey, J. C. Blaskey Company, 
Philadelphia; George A. Jensen, George 
A. Jensen & Company, Seattle; T. M. 
McLaughlin, The T. M. McLaughlin 
Company, Cleveland; F. C. Roehl, F. C. 
Roehl & Company, Oconomowoc; E. S. 
Smith, E. S. Smith Company, Inc., Lake- 
land; Ex-Officio, J. O. Crawford, Baker- 
Crawford-Bishop, Los Angeles. 


NFBA _ ARBITRATION COMMITTEE — 
Chairman, H. Hill White, Sr., Hill White 
Company, Columbia; J. H. Coate, Kelley- 
Clarke Company, Portland; James H. 
Morton, James H. Morton Company, Bos- 
ton; W. Victor Womack, W. Victor 
Womack Company, Abilene; Ex-Officio, 
Harry L. Wagner, Carter-Wagner Brok- 
erage Co., St. Louis. 


NFBA ETHICS COMMITTEE — Chair- 
man, John P. Houck, M. W. Houck & 
Bro., New York; Leo D. Gatlin, Mail- 
liard & Schmiedell, Los Angeles; John 
O. Knutson, John O. Knutson Com- 
pany, Sioux City; Ex-Officio, James J. 
Reilley, James J. Reilley & Associates, 
Philadelphia. 


NFBA History COMMITTEE — Chair- 
man, Joseph H. Kline, Housum-Kline 
Company, Cleveland, Ohio; All NFBA 
members. 


NFBA MEMBERSHIP COMMITTEE — 
Chairman, Clarence Wendt, Allison & 
Wendt, Oklahoma City; All Regional 
and Lieutenant Regional Directors, 


CALENDAR OF EVENTS 


APRIL 11, 1951— Annual Meeting, 
Tidewater Canners Association of Vir- 
ginia, Tides Inn, Irvington, Va. 

APRIL 17-20, 1951—National Packag- 
ing Exposition, American Management 
Association, Auditorium, Atlantic City, 
New Jersey. 

APRIL 19, 1951 — Spring Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 

APRIL 22-25, 1951—59th Annual Con- 
vention. U. S. Wholesale Grocers Asso- 
ciation, Miami Beach, Fla. 


MAY 11, 1951 — Spring Meeting, 
Ozark Canners Association, Severs Hotel, 
Muskogee, Okla. 


MAY 18-17, 1951—14th Annual Con- 
vention, Super Market Institute, Stevens 
Hotel, Chicago, Illinois. 

JUNE 3-4, 1951—Spring Meeting, 
Michigan Canners Association, Park 
Place Hotel, Traverse City, Mich. 


JUNE 25-JULY 18, 1951—Food Tech- 
nology Course, Massachusetts Institute 
of Technology, Cambridge, Mass. 


CLOVER STORES ADD 
NEW DIVISION 


Clover Farms Stores Corporation has 
announced the affiliation of Wilcox 
Brothers Grocers, Inc. of Oswego, New 
York as sponsors of a group of Clover 
Farm Storés to be known as the Path- 
finder Division, 

The company this year celebrates its 
90th Anniversary, and is one of Oswego’s 
oldest and most widely known business 
houses. Today it services retail food 
merchants throughout seven counties in 
a radius of approximately 40 miles 
around Oswego and the new division will 
cover this area. Officers and directors of 
the company include Robert L. Allison, 
Sr. who is president, Nelson B. Hall as 
treasurer and Daniel J. Mulcahey 
secretary. 


BROCK JOINS HOUSTON 
BROKERS 


Lloyd Brock, who has had considerable 
experience in retail sales work in the 
Houston territory, has joined the retail 
staff of the Alexander-Spaulding Com- 
pany, Houston Texas food brokers. 


PLAN MID-YEAR MEET 


National-American Wholesale Grocers’ 
Association will hold its mid-year meet- 
ing at the Blackstone Hotel in Chicago 
June 11-12, Sherwin A. Hill, president, 
announces, 
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IN NEW SALES POST 


Harry E. Bell, formerly sales manager 
for the Tidy House Paper Products Co., 
has been named sales manager for the 
Claridge Food Co., Inc., of Flushing, 
N. Y., canners of food specialties. 


CANNER NAMES BROKER 


Frank B. Peterson Company, Seattle, 
has appointed the Philip Lyons Sales 
Co., San Francisco, as sales representa- 
tive in that market for its line of canned 
salmon. 


NEW ENGLAND 
APPOINTS BROKERS 


The New England Fish Company, 
Seattle, Washington canners of salmon, 
tuna and crabs, have appointed the M. L. 
Murdock Company, Albuquerque, New 
Mexico, and the Western States Sales 
Company, El Paso, Texas, to represent. 
them in New Mexico and Western Texas. 


_IN BROKERAGE FIELD 


O. G. Sandbo, former merchandiser for 
The Kroger Company, has opened a food 
brokerage business with offices at 1384 
Grandview Ave., Columbus, Ohio. 


RAY BROKERAGE MOVES 


The Ray Brokerage Co., formerly lo- 
cated at 345 Front St., San Francisco, 
California, has moved to new quarters at 
71 Bluxome St. 


BESCO APPOINTS BROKER 


The Besco Products Corporation, can- 
ners of “Miss Florida” brand grapefruit 
and orange juice, and “King Georgia” 
brand pimientos, has appointed The Fon- 
tana-Hollywood Corporation as its sales 
agents in the metropolitan New York 
area. 


STATISTICS 


1950-51 APPLE PACK 
Compiled by N.C.A. Division of Statistics 
Basis 6/10s 


1949-50 1950-51 

Michigan (a) (a) 

Washington, Oregon. ............ 371,611 608,182 

Other States 293,915 142,041 

U. S. Total 4,213,162 5,024,435 


(a) Ineluded in “Other States’’. 


1950 PACK OF 
CANNED APPLE JUICE 


1949-50 1950-51 

(Actual Cases) 

Michigan 427,211 488,797 
U. S. Total 2,591,807 3,469,946 


(a) In “Other States’’. 
1950 PACK BY CAN SIZE 


Individual 157,620 
No. 211 Cylinder 272,140 
No. 2 6,613 
No. Cylinder (46 06.) 867,379 
No. 10 4,774 
12Z Glass 11,502 
16Z Glass 36,666 
32Z Glass 1,846,504 
64Z Glass 74,889 
1-Gallon Jug ........ 153,484 

U. S. Total 3,469,946 


1950-51 APPLE SAUCE PACK 


1949-50 1950-51 

(Actual Cases) 
New York ........ 2,645,056 3,800,623 
Md., Pa. & Va. . 4,763,527 7,136,895 
Other States ....... 1,282,119 1,705,187 


By can size: 24/2’s, 2,823,790; 48/8Z, 632,401; 
24/308, 6,379,357 ; 24/214, 8,000; 6/10, 2,025,227; 
Mise., 773,930. 


CANNED POULTRY 


The quantity of poultry canned or used 
in canning during February was the 
second largest of record for the month, 
the Bureau of Agricultural Economics 
reports. The quantity canned totaled 
14,370,000 pounds compared with 11,293,- 
000 during February last year and 11,- 
172,000 pounds, the 1945-49 average. The 
high record quantity canned or used in 
canning during February was 16,390,000 
pounds in February 1945. 


POULTRY CANNED IN 1949-50 
(Dressed weight) 


1949 1950 
Pounds Pounds 

January 9,665,000 12,064,000 
February 9,564,000 11,293,000 
March 10,342,000 12,938,000 
April 9,299,000 10,715,000 
May 11,240,000 13,014,000 
June 14,425,000 13,196,000 
July 10,299,000 10,296,000 
August 11,606,000 15,233,000 
8,333,000 9,956,000 
October 10,667,000 15,948,000 
11,225,000 14,008,000 

Total 128,231,000 152,049,000 
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CANNED FOOD PRICES 


% (Spot prices per dozen F.O.B. Diced, Fey., No. 2 ccsvssssssseeees 1.05-1.10 PUMPKIN PEACHES 
cannery unless otherwise 2.. Midwest, Fancy, No. 2 Fey., No. 2% 3.00-8.10 
speci fie d ) le NO. No. 2% Choice, No, 246 
Sliced, Fey., No. 303......1. 01% No. 10 Std., No. 2% — 
No, 244 1.50 SAUERKRAUT 
No. 10 5.50 Hawaiian, Fcy., Sl., 
No. 2, Diced 1.08 Fey., No. 308... 9214 No. 2 2.80-2.95 
No. 2, Cut 1.05 0. 2 1.02% No. 2% 3.20-3.40 
VEGETABLES Texas, Fey., Sl., No. 2u.. v.15 No. 2% 1.80 No. 10 12.40-13.20 
ASPARAGUS Fey., Diced, No. 1 ....... "80 No. 10 4.40 Crushed, No. 2 cssc.cssesssssees seee2-40-2.55 
Fey., Cut, No. 10 50 No. 2% 2.90-3.10 
Calif., Fey., Nat., No. 2 Fey., Wh., No. 2, 8/0 1.15 SP No. 10 10.7 
INACH (New Pack 0. 5-11.55 
Colossal & Mammoth....4.00-4.10 No. 2, 16/0 Choice, Sl, NO. 2 2,65-2.80 
“3 Fey., Green, No. 2 No. 10, 60/0 6.50 Ozark, Fey., No. 2 cscssssssssssessseees 1.40 No. 2% 3.00-3.20 
Colossal & Mammoth....4.45-4.55 No. 2% 1.75 11.80-12.60 
No. 10 6.00 Std., Half Slices, No. 2.......2.40-2.55 
BEANS, StriNncLess, GREEN CARROTS Fey.. No. 808 ........ No. 2% 2.75-2.95 
Std., No. 303... Fey., Diced, No. 1........ 135 AppLE JUICES 
No. 10 ag Va., Fey., 82 02. bot. 
Ex. Std., Gut, No, — Northwest, No. 2, diced... 46 oz. Tin 2.50 
No. 2 1.35+1.40 No. 1.45 TOMATOES CITRUS. BLENDED 
No. 2% 1.90 exas, Fey., Sl., 8 02. All NO. 1.2214-1.30 
Cust, BOB No. 303 1.05 46 o7. 2.75-3.00 
No. 2 cass No. 10 6.00 TOMATO CATSUP No. 10 5.55-5.75 
No. 10 5.75 Mid-West, Fey., 14 02. ........Nominal a No. 2 1 ry 
MIDWEST CORN No. 10 Out 
Wh., Feys, NO. — East TOMATO PUREE — 
Cut, Fey., 8 NO. Now 308. _No. 10 4.60-5.00 
No. 303 1.65 NO. Calif., No. 2 1.15 
No. 2 1.85-1.90 Std., No. 303 te 46 072. 3.00 
4 BV., NO. 2 80 No. 303 1.3214-1.40 
Ex. Std., Cut, No. 303 APPLES 46 02. 3.07%,-3.25 
Sea, : sv., No, 2..... 0 3038 — 9.85 No. 10 6.50 
125 N. Y., Fey., No. 10 Sl. PINEAPPLE 
= NO. 2, She Hawaiian, Fey., No. 2 
MIDWEST 46 oz. 8.25 
(Blue Lakes) Baked, No, 808 2.30 No. 10 6.50 
Cut, Fey., 8 No. Co, Gent., os Fey., No. 303....—— N. Wo, No. 10, Sh. 8.75 SOMATO 
Gold., W.K. Fey., 8 02. ___ APPLE SAUCE Md, Fey., No. 2. Nominal 
No. 10 No. 303 calif. Fey. 1.50 46 oz. Nominal } 
No. 10 No. 2 Me 7.60 46 2.60-2.70 
5 sv., No. 2 No. 10 N. Y., Fey., No. 308... 1.80-1.40 Nu Fey., NO. 2 1.25 
No. 10 —— Ex. Std., No. 10 No. 2 1.45-1.55 46 oz. 2.60-2.65 
Wh, — No. 303 Md., Va., Pa., Fey., 8 02. -80 46 oz. 2.60 
No. 10 — No. 303 1.25-1.30 No. 10 5.25 
No. 10 No. 10 6.75-6 85 FISH 
APRICOTS 
Os omina 
Mipwest SWEETS Med., ' i 
TEXAS a All Grades and Sizes............ Nominal une Y's Nominal 
Fey., Cut, 1, 2, 3 sv., No. 2.01.70 EASTERN ALASKAS R.S.P., Water, No. Pinks Tah, Nominal 
Cut, No. All grades and Sizez............ Nominal No. 10 14's Nominal 
Ex. Std., Wh., 4 sv., No. MARYLAND SwEETs R.A., Fey., No. 2Y — Pall, NO... 
Ex. Std., Wh., 4 No. oice omina 
Biue Lake, Fey., Gut, No. SARDINES—Per Case 
Bw YorK SWEETS No. 10, Ch. 
i 1 i 
BEANS, LIMA All Grades and Sizes............ Nominal N. Sw. Fey., Dark, No. 2.0 6.00-6.50 
East, Fey., Tiny Gr., No. 303...— SWEETS Tomato Sauce 6.50-7.00 
Fey., Sm. Gr., No. MO. BOB 1.45-1.50 No. 1 T., 
4.75 
No. 2 — Texas FRUIT COCKTMIL 
No. 10 — Fr. Blackeyed, No. 800 1.17 
Fey., Med., Gr., No. 308 pestis No. 10 = 3.20-8.75 
No. 2 — With Snaps, No, 800... 1.22% Medium 3.90-4.35 
No. 10 No. Large 4.25-4.60 
Texas, Fr., Gr. & Wh., No. 300..1.45 ~s Jumbo 4.60-4.80 
No, 10 9.50 POTATOES, Sweet PEARS TUNA—Per Case 
Fey., White Meat, 14’s......15.00-15.50 
BEETS Sy., No. 3, Sq. 2.75 Chunks & Flakes.............. 12.00-13.00 
. 0 No. 2% 4.65 Grated 11.00 
%, cu 7.15 No. 10 Fey., Light meat, 14’s......13.50-13.75 
N. Y., Fey., Cut, No. 2 1.75 Std., 12.50-12.75 
0 6.50 No. 2% Chunks & Flakes .......... 11.25-11.50 
o. 8, Vac. 1.90 Kieffer, Std., No. 2, 20° — Grated 10.75 
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There is many a firm that can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—straight reading, no display—one to three times 
ver line 50c, four or more times per line 40c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc., as words. Short line counts as a full line. Use 
a box number instead of your name if you like. Forms close 
Wednesday noon. The Canning Trade, 20 S. Gay Street, Bal- 
timore 2, Mc 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Texas. 


WANTED and FOR SALE 


FOR SALE—Tomato Juice Line. We have available for im- 
mediate shipment a modern Tomato Juice Line consisting of 
Monitor Washers, Peeling Tables, CRCO CB-5 Chopper Pumps, 
CRCO V-20 Double Tube Pasteurizers, Selectro Stainless Steel 
Vibrating Screens, CRCO Hi-Heat Preheater and Pasteurizer 
and Cooler, FMC Deluxe Grade Super Extractors, CRCO model 
J Extractor, Tri-Clover, CRCO and Waukesha Stainless Pumps, 
FMC Model 180 Juice Filler, Continental Can Juice Filler, 
Pfaudler-King Filler for #2, 46 oz. and #10 cans, FMC A&B 
Cooker and Cooler for 46 oz. cans. To be sold in part or whole. 
All equipment in excellent condition. For more details contact: 
Food Processing Equipment Co., Kalamazoo, Mich. 


FOR SALE—Kettles, Steam Jacketed. Copper, stainless steel 
and nickel. New and used. Various sizes. Hamilton Copper & 
Brass Works, Inc., Hamilton, Ohio. 


FOR SALE—3 Riffle Boards, Stone Removers and Electric 
Pumps, for Wisconsin Pea Washers, brand new in original 
crates, 220 V, 3 phase, 60 cycle. Priced for cash sale. Maine 
Blueberry Growers, Inc., 61 Main St., Bangor, Maine. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—1 Huntley Blancher, 8’ long x 4’ dia.; 1 Model 
B Urschel Dicer; 1 #10 AB Exhaust Box; 2 Indiana E-Z Mod 
“B” Adjustable Pulpers; 1 Berlin Chapman Continuous Cooker, 
capacity 1150 No. 2 cans; 1 Ayars 10-pocket Filler; 1 M&S 
6-pocket S/S Filler, heavy duty plunger type; Adjustable Label- 
ers including Burt Au-404, Std. Knapp type D to #10, FMC 
Kyler Mod A, C-R Nu-Way Model MH; 1 Std. Knapp Self- 
adjusting Carton Sealer & Compression Unit; 29-200 gal. un- 
used Aluminum Storage Tanks. Only a partial listing. Send 
us your inquiries. Consolidated Products Co., 18-20 Park Row, 
New York 38, N. Y. BArclay 7-0600. 


FOR SALE—One Model A, adjustable Burt Labeling Ma- 
chine. In good working condition. Inquire: R. S. Watson & 
Son, Greenwich, N. J. 


FOR SALE—Complete Whole Kernel Corn Line; will sell as 
a unit. 1 Tuc Flotation Washer Motor Driven, Serial No. 831, 
purchased 7/15/46; 2 Tuc Motor Driven Cutters, Serial Nos. 
5104 and 5105, purchased 7/22/46, one Cutter is still in original 
crate; 1 Tuc Motor Driven Knife Sharpener, Serial No. 241, 
purchased 7/22/46; 1 Tuc Silker, Serial No. 688, purchased 
7/10/46; 1 Tuc Rod Shaker, Serial No. 756, purchased 7/10/46; 
1 Fig. 2345 Hansen 8 station Hi-speed Pea & Bean Filler, Serial 
No. MH 372, purchased 6/11/47, this Filler was purchased from 
Food Machinery Corp., Hoopeston, Ill., and still in original 
crate, never used; 1-12x6 Ingersoll Vacuum Pump #20, pur- 
chased January 1947; 1-10 H.P. Motor for above, purchased 
January 1947. Above machinery was purchased new, no part 
of it was used more than a few hours. Any reasonable offer 
will be carefully considered. Roxanna Canning Co., Waynes- 
ville, Ohio. 


FOR SALE—Stainless Steel Lee Kettle 150 gallons 90# 
pressure; Wonder Cooker, overhauled two years ago for #10, 
belt drive. Adv. 5140, The Canning Trade. 


FOR SALE—4 Wood Cypress Tanks, 1000 gallon capacity; 
5 sets 3 inch Langsenkamp Outside Cook Coils; 2 sets inside 3 
inch Coils; 1 Chili Sauce Machine, Langsenkamp, motorized, 
5 HP Motor; all good condition. Adv. 5144, The Canning Trade. 


FOR SALE—1 Standard-Knapp, Type A, Heavy Duty Ad- 
justable Labeling Machine, for #1’s to 46 oz. inclusive, Variable 
Speed Pulley, Serial No. 10097; 1 Clipper Pea Cleaner #147; 
1 Clipper Pea Cleaner #39. Merchandise A-1 condition. Caar 
Canning Co., Redkey, Ind. 
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FOR SALE—Ayars Soaker Washer, belt drive, Soak Box 30” 
x 60”, Conveyor lift 7’ high. Fair condition. $125.00. Penn’s 
Manor Canning Co., Cornwells Heights, Pa. 


FOR SALE—Stainless Steel Clad Steam Jacketed Kettles, 
guaranteed, 40# pressure, from 20 gal. to 150 gal. sizes; new 
Stainless Steel Kettles 100# pressure, from 50 gal. to 500 gal. 
sizes; Stainless Steel Tanks from 30 gal. to 6,000 gal.; Ayars 


Pea and Bean Fillers; Wrap Around Labelers. Perry Equip- | 


ment Corp., 1502 W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—1 FMC Pressure Retort 42”x72”, price $175.00; 
1-40 gallon Copper Steam Jacketed Kettle, price $35.00; 1 - 350 
gallon Cypress Tank, price $30.00. The above all in A-1 con- 
dition. Ridge Canning Co., Glassboro, N. J. ; 


FOR SALE —2 Langsenkamp Single Tank Juice Heating 
Units (250 gal. capacity each) 36” diameter x 54” deep, com- 
plete with % H.P. 3 phase Motor and Agitator, Dial Thermom- 
eter, 2” temperature control, 3” over-flow tube and lid; 2 #35 
Food Machinery De Luxe Model Super Juice Extractors, stain- 
less seel contact parts complete with 5 H.P. 3 phase Motor; 1 
Tri-Clover Sanitary Pump equipped with 1 H.P. 3 phase Motor, 
1%” inlet and outlet, nickle alloy fittings; 1 Wolfinger Auto- 
matic Beet Cutter, equipped with 1 H.P. 3 phase Motor. All 
machinery in A-1 operating condition and can be inspected at 
our plant any time. Terms cash. Interested parties should 
write: The Greencastle Packing Co., Greencastle, Pa. 


FOR SALE—2 Hamachek Pea Viners in good condition. Call: 
Sykesville 216W5 or write: Edwin Warfield III, Woodbine, Md. 


FOR SALE—Bonded Vibrating Screens for processing citrus, 
tomato and other juices. Cannery waste Dewatering Screen, 
$479.00. Send for circular showing actual operation pictures. 
Portable Power Bag & Box Stacker, $679.00; Floor to Floor Con- 
veyors $726.00; many other types of belt and roller Conveyors. 
Write for circular and price. 15 ton Truck Scale, $545.00; 20 
ton Truck Scale, $617.00. Guaranteed equipment. Immediate 
shipment. Bonded Scale & Machine Co., 11 Bellview, Columbus 
7, Ohio. 


FOR SALE—17 - 42” x 96” Vertical Retorts; 17 Retort Con- 
trols; 22 Trolleys & Hooks; 1 Boston Wire Stitcher; 2 FMC #7 
Corn Silkers; 2 FMC Double Batch Corn Mixers; 1 #2 Can 
Boxer; 2 FMC 5” Cup Enclosed Conveyor; 1-12” Cup Con- 
veyor; 1-9 Pocket Ayars Filler; 1 Kyler Labeler. W. T. 
Howeth, P. O. Box 333, Narberth, Pa. 


FOR SALE—A-B 12 valve 2% Economy Syruper on consign- 
ment in San Francisco. Purchased new in 1942. Used 4 sea- 
sons. Reasonably priced. In good condition. Subject to prior 
sale. Old Mission Packing Corp., P. O. Box 13043, San Diego 
13, Calif. 
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WANTED—MACHINERY 


WANTED—12’ Blancher; #50 Pulper; #10 S/S Filler; Adj. 
Can Labeler; 2-tier Caser; Model F Bean Snipper; 5-40 x 72” 
Retorts; and several S/S Kettles and tanks from 100 to 500 
gallons. Adv. 515, The Canning Trade. 


WANTED—Hansen or Ayars Pea Filler in good working con- 
dition for #10 cans. State age, price, in reply. Adv. 5142, The 
Canning Trade. 


WANTED—To buy one or two 30,000 gallon Wood Vinegar 
Tanks. State material, thickness, size and condition in reply. 
Adv. 5149, The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Or Rent, fully equipped Tomato Canning Fac- 
tory located Central Virginia. Acreage available. Cheap labor. 
On State highway. P. G. Baker, Columbia, Va. 


FOR SALE—Kraut and Blackberry Cannery, operated last 
season. Located in the Blue Ridge Mountains of Virginia. 
Plenty of labor available; can contract all acreage wanted. 
Inspection by appointment. Reason for selling, bad health. 
Adv. 5141, The Canning Trade. 


FOR SALE— Modern Cannery. Arkansas River Valley, 
equipped to can tomatoes, cut green beans, spinach and other 
greens, also Boysenberries, ample supply of all grown locally. 
New modern building, 20,000 sq. ft. floor space. Terms can be 
arranged. R. Y. Fulbright, Clarksville, Ark. 


HELP WANTED 


POSITION WANTED — Food Technologist or Production 
Supervisor wants position with progressive canner or freezer. 
Knows production, product development, quality control. Tech- 
nical and administrative background. Age 39, four dependents. 
Adv. 5145, The Canning Trade. 


POSITION WANTED — Foreman with wide experience in 
production of canned food, also pickles, marinated fish, anchovy 
paste, fish hors d’oeuvres, candied fruit, jams and soft candies, 
seeks responsible position. Adv. 5148, The Canning Trade. 


FOR SALE—PLANTS 


FOR SALE—Cabbage Plants: 10 Standard Varieties, all 
from finest select strains. Tomato Plants: Leading Varieties 
including Hybrids. All grown from certified seeds. Get our 
Catalog listing other plants we grow, and ask for special prices 
on truck load lots. Virginia’s oldest & largest growers, J. P. 
Councill Co., Franklin, Va. 


FOR SALE—Virginia field grown plants. Tomato: Rutgers 
and Master Marglobe ready about May 20 for setting in your 
fields. We use certified and treated seed, the plants are sprayed 
with Dithane for disease and blight. Cabbage: Marion Market 
and Golden Acre Yellows Resistant, also Copenhagen Market 
and Penn State Ball Head ready about April 20; all seed of the 
above are from F. H. Woodruff, Milford, Conn. Certified Sweet 
Potato Plants: Nancy Hall and Porto Rico; seed grown on our 
farms and treated. Our Cabbage and Tomato are grown in rows 
and cultivated, which gives you a large deep rooted plant. Any 
order large or small receives our careful attention. Wire or 
write for our catalogue. Clifford A. Cutchins Co., Franklin, Va. 


WANTED—Experienced field man, in Tri-State area, with a 
general knowledge of planning and harvesting corn, peas and 
string beans. Must have the ability to manage large acreage 
and personnel. Exceptionally good opportunity for right man 
with chance for advancement. Adv. 5146, The Canning Trade. 


WANTED—Food Chemist or Technologist for large, Eastern, 
food processing firm. Must be college graduate. Please write 
full details regarding experience and qualifications including 
military status. Adv. 5147, The Canning Trade. 


WANTED—For our Donalsonville, Ga. Factory, Superinten- 
dent who knows how to pack green beans, tomatoes, ete. This is 
a small factory and new. Wonderful opportunity for year round 
operation. For a good Superintendent that can produce, this is 
your opportunity to build up with us. E. L. Davis Canning Co., 
Palmetto, Fla. 


WANTED—Man with canning experience, who wishes to 
share in ownership in small vegetable cannery. Must know can- 
ning operation and have some money to invest. Opportunity 
outstanding. Worth a thorough investigation. Interested party 
is not now in canning business. All replies strictly confidential. 
Adv. 5150, The Canning Trade. 


WANTED—Man as Factory Superintendent, experienced in 
packing peas, corn, tomatoes and tomato products. Quality 
minded and able to handle help. Good position for right party. 
Can also use good Fieldman that is able to get along with farm- 
ers experienced in above crops. Factory located in Northern 
Indiana. Reference. Adv. 5151, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—1440 pounds Rogers 1950 Delivery Rival Bean 
Seed at 20 cents per pound f.o.b. Green Bay. Inquire: The 
Larsen Co., Green Bay, Wis. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
New York. 


FOR RENT OR SALE—Complete bedding outfits to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Ill. Tel. CHesapeake 3-4660. 


FOR SALE—Stock Labels, various commodities; sizes, Stand- 
ard No. 1’s, No. 300’s, No. 303’s, No. 2’s, No. 2%4’s, No. 10’s. 
Immediate delivery. If interested write: The National Color 
Printing Co, Inc., 930 E. Monument St., Baltimore 2, Md. 


SITUATIONS WANTED 


POSITION WANTED — Food Technologist, young, experi- 
enced in cannery production and in Government purchasing. 
Adv. 5143, The Canning Trade. 
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FOR SALE—About 60,000 each sanitary Cans, size 3 by 308 
and 304.5. The 3 by 308 are packed in corrugated shipping 
cases 48 each, the others in bags containing 392 each, all in 
good condition. Carthage Creamery Co., Carthage, Mo. 


FOR SALE—Red, also green and mixed red and green diced 
peppers in brine, drained weight 400 lbs. to barrel. 200 barrels 
cut red peppers drained weight 285 lbs. to barrel. One thousand 
cases six tens mixed red and green diced peppers. W. D. Ross, 
Clayton, Del. 
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There is a saving grace in a sense of humor 
Contributions Welcomed 


Admirer: What a charming necklace! 
Film Star: Yes, isn’t it adorable? Made entirely of 
my wedding rings. 


Two men worked side by side in a War Production 
Board office in Washington. They never spoke, but 
each watched the other. One man quit work daily at 
four o’clock. The other toiled on till six or later. 

Months passed. Then the harder working of the two 
met the other. 

Hard Worker: Beg your pardon. Do you mind tell- 
ing me how you clean up your work every day at four 
o’clock? 

Other Worker: Not at all. When I come to a tough 
piece of detail, I mark it, “Refer to Commander 
Smith.” I figure that, in an outfit as large as this, there 
is sure to be a Commander Smith. And I must be 
right; none of these papers come back to me. 

Hard Worker (starting to remove his coat): 
Brother, prepare for action. I’m Commander Smith! 


“Say, Pat... what’s this I’m hearing about ye join- 
ing up with thim communists? Be ye daft, man?” 

“Tt’s the God’s truth, Mike .. . I signed up last week. 
Ye see the doctor told me I had but 10 days to live and 
tis better one o’ thim communists die than a good 
Irishman.” 


Reporter, to the city editor: “Here’s the perfect 
news story.” 

City editor: “Man bites the dog?” 

Reporter: “‘No, this is even better . . . the bull threw 
the salesman.” 


I had sworn to be a bachelor 

She had sworn to be a bride 

But I guess you know the answer 
She had nature on her side! 


A temperance worker in Ireland was lecturing on 
the evils of drink. One by one he listed them, until 
he came to the climax of his peroration. Then he 
cleared his throat and shouted, “Drink is undoubtedly 
the greatest curse of the country. It makes ye quar- 
rel with your neighbor. It makes ye shoot at your 
landlord. And it makes ye miss him.” 
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SMILE AWHILE—— 


Prepare For Harvest Now! 


Take no chances 
USE THE BEST 
prices submitted upon request 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO HH NORTH CAROLINA 


MORRAL DOUBLE CORN HUSKER 


With POSITIVE ear butting & RUBBER husking rolls 
MORRAL CORN CUTTER Or 

Either Single or Double Cut f o 

Morral Combination 


Cutter & Comminut- 
ing Machine 


For Over Matured Corn, 
Makes All Your Corn Fancy 


And other machinery 


Write for Catalog 
and Particulars ; 
Patented 


MORRAL BROTHERS, Inc., Morral, Ohio 


SINCE 
1909 


Behind all Berlin 
= Chapman food 
mach- 

inery is nearly 
: half a century of 
~. experience in designing 
and producing equip- 
ment to meet canners’ 
needs. 


EXHAUST 
BOX 


Will 

Handle all 

_ cans at any speed without jar- 
Al ring or spilling, no transfer de- 

5 7 A vices . . . no place for cans to - 

crawl creep or stop ... every 


can is exhausted at exactly the 
same time. 


Latestdesign brine, 
juice, and pulp 
tanks made from 

| all gradesof stain- 

© less steel, nickel, or 

Monel, depending 
on the products to be processed. Regular 
size 750 to 2000 gallons. 


for com- 
plete 
Catalog 


ff 
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ROBINS HAYNIE HOT WATER 
TOMATO SCALDER 


A. K. ROBINS & CO., INC. 


Manufacturers of Food Processing Equipment 
BALTIMORE 2, MARYLAND. 


ALTIMORE. 


WHERE TO BUY 


—the Machinery and Supplies you need and the leading houses 
that supply them. Consult the advertisements for details. 


BASKETS (Wood) Picking 
Planters Manufacturing Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOXES, Corrugated or Solid Fibre 
Eastern Box Company, Baltimore, Md. 
Robert Gair Co., Inc., New York, N. Y. 
United Container Company, Philadelphia, Pa. 
David Weber Company, Philadelphia, Pa. 


CANNERY SUPPLIES 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery & Chemical Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CANNERS MACHINERY AND EQUIPMENT 
Berlin-Chapman Co., Berlin, Wis. 
Burt Machine Co.. Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery & Chemical Corp., Hoopeston, II. 
Frank Hamachek Machine Co., Kewaunee, Wis. 
Huntley Manufacturing Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Company, Westminster, Md. 


CANS 
American Can Company, New York City 
Continental Can Co., New York City 
Crown Can Company, Philadelphia, Pa. 
National Can Corporation, New York City 


GLASS CONTAINERS , 
Owens-Illinois Glass Co., Toledo, Ohio 

HARVESTING EQUIPMENT 
H. D. Hume Co., Mendota, III. 

Food Machinery & Chemical Corp., Hoopeston, III. 

INSURANCE 
Canner’s Exchange, Lansing B. Warner, Inc., Chicago, II]. 
Manufacturers & Merchants Indemnity Co., Cincinnati, Ohio 

INSECTICIDES AND FUNGICIDES 
California Spray Chemical Corp., Richmond, Calif. 
U. S. Rubber Co., Naugatuck, Conn. 

LABELS 
Gamse Lithographing Co., Baltimore, Md. 
Hammer Lithograph Corp., Rochester, N. Y. 
Muirson Label Co., San Jose, Cal.—Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Lithograph Corp., Rochester, N. Y. 

MANUFACTURING CHEMISTS 

Chas. Pfizer & Co., Inc., New York, N. Y. 
MATURITY TESTING EQUIPMENT—Corn 
Seedburo Equipment Company, Chicago, IIl. 

SALT 
Diamond Crystal Salt Co., St. Claire, Mich. 
Morton Salt Co., Chicago, Ill. 

SEASONINGS 
Griffith Laboratories, Inc., The, Chicago, III. 

Wm. J. Stange Co., Chicago, Ill. 

SEED ‘ 
Associated Seed Grdwers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 
Ferry-Morse Seed Co., Detroit, Mich. 
Michael Leonard Co., Chicago—Sioux City 
Northrup, King & Co., Minneapolis, Minn. 
Francis C. Stokes Co., Vincentown, N. J. 

SUGAR 
Corn Products Sales Co., New York City 
Sugar Information, Inc., New York 5, N. Y. 

WAREHOUSING 
Terminal Warehouse Co., Baltimore, Md. 
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Better Testing . . Better Tasting 


SILVER CROSS BANTAM 


THE TOP QUALITY WHITE CORN 


, Test it—taste it, and you'll discover that Silver Cross Bantam beats the fancy yellows 
h because of its more desirable flavor and superior texture. 


Produced only by Michael-Leonard, Silver Cross Bantam is a 14-to 16-rowed corn that 


“ is drouth resistant, high yielding, and packed with flavor. 
. If you plan to pack white corn in 1951, use the fanciest variety available, Silver Cross 
- Bantam, another fine Michael-Leonard sweet corn that is leading the pack! 
} x 
LEO Reserve supplies are at lowest ebb in many years; 
] OGEEDS your 1952 needs are dependent on the new 
af crop. Place your future bookings early. 
= Michae onar 


SIOUX CITY 6, IOWA ¢ FULL LINE OF CANNERS’ SEEDS + CHICAGO 16, ILLINOIS 
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Be Prepared 


. «» to operate at a greater profit 
This year! Install Langsenkamp equipment . . 
first choice for tomato products. 


LANGSENKAMP STAINLESS STEEL 
TANK with Kook-More-Koils 


More than pay for themselves in one 
season! These units give a greater 
yield of fully five gallons more finished 
product from each and every batch. 
Think what this would mean dollar-wise 
in just one season's operation. Investi- 
gate . . gain these added dividends 


INDIANA CHILI SAUCE MACHINE 


To manufacture chili sauce stock from whole, un-peeled red- 
ripe tomatoes. Eliminates need for 30 peelers. Higher 
quality product . . . eliminates cores and peelings. 


HOT-WATER SCALDER 


Assures uniform scald. Automatically heated, heat is main- 
tained to withinone degree by automatic control. Cuts 
down fuel cost 50%! Increases quality . . . all No. 1 
tomatoes received will obtain extra fancy rating. _Incre- 
ases peeling efficiency fully 40%! Cold spots are elimin- 
ated. Seed cells remain firm. All pectin left on tomatoes 
bettering appearance. Pays for itself in one season's 


235 E. South St., INDIANAPOLIS 25, IND. 
LOOK TO LANGSENKAMP FOR GREATER VALUE! 


A GOOD “MAKE READY” ALWAYS PAYS 


It is always important to have your viners 


and hulling equipment in good operating con- 
dition before the start of your season. Too 
many canners wait until crops are ready before 
making necessary adjustments and repairs, and 
then rely on inexperienced help. 


Have your competent help check the 


following: 


A viner should always stand upon a good foundation 
and should be kept level, plumb, and square. 


Elevator chains should have slats every 14th link 
and the same number of links in each strand. 


All bolts and set screws should be tightened and the 
usual practices followed for the care of machinery. 


Check to see that pulleys are of correct size for the 
power to be used. 


Set the viners up complete several days before your 
crops are ready and run them to see that aprons, 
chains, and belts are properly adjusted. 


If you do not have copies of instructions for oper- 
ating Hamachek Viners, we will be glad to mail 
them without charge. 


KEWAUNEE WISCONSIN 
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So great are the complications of Modern 


Business that one head alone can’t pos- 
sibly know all the answers. By calling 
on Crown for Service, you acquire the 
advantage of a “‘second” sound, sensible 
business head — filled with specialized 


knowledge about the “ins and outs” of 


Canning. Let’s put our heads together! 

We welcome the opportunity to dis- 
cuss your marketing and merchandising 
problems. Our Technical Services are at 
your disposal. And our Field Service 
Men are qualified to help you in many 


practical ways. 


Division o 


CROWN CORK & SEAL COMPANY 


One of America’s Largest Can Manufacturers 


PLANTS AT PHILADELPHIA, CHICAGO, ORLANDO * BRANCH OFFICES: NEW YORK, BALTIMORE, PITTSBURGH, ST. LOUIS 
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DOELLE 


Piedmont Labe! Coe., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 

Stecher-Traung Lithograph Corp., Rochester, N. Y. 
MANUFACTURING CHEMISTS 

Chas. Pfizer & Co., Inc., New York, N. Y. 


MATURITY TESTING EQUIPMENT—Corn 
Seedburo Equipment Company, Chicago, Ill. 


SALT 


Diamond Crystal Salt Co., St. Claire, Mich. 
Morton Salt Co., Chicago, III. 


SEASONINGS 
Laboratories, luc., ‘hicagy, I! 
Wm. J. Stange Co., Chicago, Ill. 

SEED 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont 
Ferry-Morse Seed Co., Detroit, Mich. 
Michael Leonard Co., Chicago—Sioux City 
Northrup, King & Co., Minneapolis, Minn. 
Francis C. Stokes Co., Vincentown, N. | 
SUGAR 
Corn Products Sales Co., New York City 
Sugar Information, Inc., New York 5, N. Y. 
WAREHOUSING 
Terminal Warehouse Co., Baltimore, Md. 
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Produced only by Michael-Leonard, Silver Cross Bantam is a 14-to 16-rowed corn that 
is drouth resistant, high yielding, and packed with flavor. 


If you plan to pack white corn in 1951, use the fanciest variety available, Silver Cross 
Bantam, another fine Michael-Leonard sweet corn that is leading the pack! 


wie lowest eLS many years; 


your 1952 needs are dependent on the new 
crop. Place your future bookings early. 
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Now is the time for all packers 
to check with CONTINENTAL... 


Here are six of many good reasons why it is sound business for 
a food packer to check with Continental right now. 


@ It costs nothing to talk things over. 


@ We may well be able to give you 
better service because our thirty-six can 
plants are strategically located. 


e@ Because of Continental’s size and flex- 
ibility we can assure you of a dependable 
supply. 

e@ Our technical people may be able to 
suggest a change in your processing oper- 
ations that will save you money. 


CONTINENTAL CAN COMPANY 


e Our Research Department may have 
the answer to a knotty technical problem 
which is bothering you. . 

e@ Most important of all—Continental 
people — right down to the last man — 
are anxious to serve you. 


Continental as 4 


dependable source 


CONTINENTAL CAN BUILDING 


100 East 42nd Street 


New York 17, N. Y. 


Eastern Division: 122 E. 42nd St., New York 17 Central Division: 135 So. La Salle St., Chicago 3 Pacific Division: Russ Building, San Francisco 4 
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